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Scottish Innovative Student Awards (SISA)

WHAT IS SISA? — An award process that develops your innovation skills
and provides you with an opportunity to apply for certificates.

CERTIFICATE LEVEL How is it achieved?

1. FUTURE THINKER In class activities & on-line reflection
2 INNOVATION CATALY ST Attend national one day workshops
3. INMNOVATION CHAMPION  Application/on-line works heet

WHY PARTICIPATE?

« Develop future-ready skills that will open up new career opportunities
= Enhanceyour studies by gaining a greater understanding of innovation
= Stand out in the graduate recruitment market

DIGITAL - X THE
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The Context: a framework for

ROBERT GORDON developing innovation/enterprise skills
UNIVERSITY ABERDEEN

Participation Failure Thinking Motivation

Qrf;?:;‘?s;h:d/ Risk limitation Action oriented Value creation for
learners with fgemtﬁsn-garz:r's and step-by -step xz;s S

Entrepreneurship pre-formed SENPS Progressicn

Ed ti concepts and

—

Enterprise Self-led

Education Ne:gtt":;ed

SlSA All learners - Risk openness Thinking about Value creation
from any through acting/developing through personal/
subject area experiential and confidence, team ideas
Environment experimental resilience, development

and Context learning styles flexibility and
that embrace adaptability
SISA 2 (Outer World) abiguity mncl
risk to fadilitate
SRR ER LA Related to Value creation
Self passions, subject  through self
specialism and realization and
SlSA (Inner World) interests increasing levels
of self efficacy

Awareness

Ref: Enterprise and Entrepreneurship Education: Guidance for UK Higher Education Providers.
QAA, Jan 2018
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Future Thinker Skills

Self-awareness & self-efficacy
Adaptability, foreseeing
Creative problem solving
Opportunity recognition
Collaboration

Communication
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2. Timings—yplease-confirmhowdongyourcourse/modulerunsforduringtheacademicyear.-
Thisis-to-help-with-ourplanningofievel-2-andplanningforsubsequentyears

Please give detailsconfirmingawvhyyour-Course/Module/Workshopoutcomesavill deliverSISA- |
Levell-putcomesand-demonstrate desired competencies. 9
You<can-attach-supportingdocumentationthere,forexample, course ormodule descriptorsor:
informationshowingwhatstudents’willgain-fromaking-part-in-a-workshopyou-arerunning.1

bl

Moduleoutcomesinclude thatstudentsawill-be demonstrably-ableto:
Planand-designa-communication-projectfora-definedaudience,inresponsetoa-(real)client-
brief, applyingrelevanttheaoreticalconceptsandprinciples,-and-makingeffective useof-
appropriatemedia.q

Participate in-a-structuredgrouptask-and-evaluatedindividual-contributionsto-the-groupeffort.q
Present-aprofessionalproposaltothe-client,incorporatingclear-accurate-information-and-
workable, costeffectivesolutions.-1]

bl

Thestudentsareassessedontheirindividual-contributionsto-the group-oral-pitch-to-the-client-
andthegroup-writtenproposal,as-well-as-ontheirindividual-reportreflectingon-theassignment,-
theirgroupeffortin-producingthe-proposaland-thedessonstheyhavedearned. Theclients-are-
businessprofessionals, workinginthecommercial, public-and-third-sectorsand-theymentortheir-
groupsasavell-as-providing-feedback-onperformance duringthe pitches. The contentproducedis-
usedbyclients.q

bl

Themodule contentincludes:workingawith-clients, consultancywork, projectmanagementtools-
andtechnigues, projectplanning, aorkingaspart-of-ateam, organisational-mission, ¥ision-and-
values, preparinga<ostedbudget, fundraisingandsponsorshipapproaches,mediaproduction-
andediting,mmediarelations-and-social-mediamarketing, risk-analysis,-eventplanning,

mrafaccimmaliavrFinmandaaracantatinas @

Studentscompletinganaccrediteddevel1-course/module fworkshopwillbe asked to-go-online-
anddemonstratein-a-short-online applicationthat-theyare-a-future thinker.-Please state how-
yourcourse/module/workshopawill getstudents-reflectingonat-leastone-newaspect-of their-
future, forexample, future skilldevelopmentandenhancement, futureaorkplace innovation-or-
future newventuresoftheirown.q

1

Theindividual reflective reportproduced by-the student-as-part-of theirassessmentiake the-
form-ofatheoreticaljustificationfortheproposaland-a-reflective analysis-of personal/group-
development.-Theydiscussspecificallyavhattheyhavedearnedfromthetheoryand-experienceof-
undertakingthe groupprojectthattheyawill-takeinto-thefuturewhen<called-uponto-workon-a-
project, aitha-client-and/oras-part-of-a-group. This-self-reflectionisafundamentalcomponentof-
theindividual-report. Studentsdiscussskills-and experience gainedbutoftenalsoreflectontheir-
ownyperformance,intermsofmotivation, time-management, communication,{eadershipandso-
on.Theygain-experience ofactingas-consultants-and-deliveringa-product-to-a-commercial-client, -
ofcreatinga-team, of working-as-ateamin-a-commercialway, of budgetingand-consideringhow-
as-a-commercial-consultancytheywouldcosttheirservices, of observingclientconfidentialityin-a-
commerciallycompetitiveavorld, of-managingan-oftendricky-client-relationship.4n-many-
instancesthisawill-be the firsttime-theyhavehad-experienceoftheseaspectsofthe professional-
environment.Becausetheclientscomefrom-awide range-of sectors, theygain-knowledge-and-
understandingofihecontextinwhichsuch-businessesoperate.
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Innovation Catalyst
Skills

v' Managing ambiguity and

uncertainty

Co-design

Pitching

Influencing, communication and

negotiation

v Innovation and intuitive decision
making

v Civic responsibility
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Big shifts : Fitness

‘Using

technology to

’ monitor body
Easy access to :
functions and
gyms and : :
give real time
more - .
_ , information
information on Jbout
.Self the benefits of
o exercise performance
motlvatlor) to and calories
take exercise burned.
and keep
healthy.
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Innovation Champion
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v" Able to critically reflect and e —
evaluate

v Able to research and plan in
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Artefact A: The Ethical Code of Practice _ _
Technology by way of social media plays a part by

providing the platform that brings people face to face

Companies are complying with a strict ethical code of
P PiyIng for this meaningful and social activity, and enables

practice around their manufacturing and procurement
upstream processes. There have been examples of
company share prices dropping if they fail their bi-annual
code compliance inspection. The initial action needed by
these companies to comply with the code when it came
into force incurred significant costs. However, it is now

them to contribute to local as well as national and

global environmental management strategies. It also
alerts and enables various charities to arrange for the
collection of unwanted clothing after a club meeting.

generating a return on investment for some companies as Artefact C: Smart Clt::thing

shoppers choose to shop in person or online only with

companies that comply with the code, even if this means New technology continues to redefine the very clothes

the products are more expensive. we wear. Gone are the days of single purpose clothing.
Tomaorrow'’s garments will instead offer unparalleled

Artefact B: Satu rda? Make do and Mend Clubs functionality and as this example demaonstrates will be

capable of monitoring user wellbeing and broadcasting

. . this data in real time to medical services.
A great example of a simple idea that addresses product

disposal now that people are prohibited from sending
discarded clothing to landfill. . @
F’::v SCOTLA netitutetor
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