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‘One generation passes away, and another generation

comes.’

Ecclesiastes 1:4
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GEN X / Born between 1965 - 1980

Source: https://www.kunocreative.com/blog/market-to-gen-x



Watching Star Wars
Comprehensive Schools

Independent / Self Reliant

Source: https://www.kunocreative.com/blog/market-to-gen-x
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GEN Y / Born between 1981 - 1996 |

r ‘
{2

& -

https://www.pmg.com/the-dos-and-donts-of-marketing-to-millennials/



Global generation
Grew up in Internet age

VUCA World / War & Terrorism
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97 - 2012

GEN Z / Born between 19
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‘Each generation imagines itself to be more intelligent

than the one that went before it, and wiser than the one

that comes after it.

George Orwell



Born between
2010 and 2024

Generation Alpha are the
most innovative, creative and
digital generation yet. They
learned to type before they
can write.

They have become mini tech
supports for their parents and
teachers. They grew up in a
content hungry world.

They are predicted to live
longer, be more diverse,
connected, mobile and
adaptive than all past
generations.

It is predicted that they will
also stay longer in education.



WHAT SHAPED THEM

Millennial parents (Generation Y)
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2010

Source: https://www?2.deloitte.com/content/dam/Deloitte/us/Documents/consumer-business/welcome-to-gen-z.pdf
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Digital

Social

Global

Mobile

Visual

Environmentally conscious

Take ownership of issues

Innovative — looking for latest/newest



What should education look like ?

I

A

Need to strike a balance

Be more than just a place of learning

Evolving teaching styles — collaborative inquiry-
based learning co-designed with students
Individualised and self-directed learning
Focus on transferable skills - collaboration,
enterprise skills



“If a university doesn’t have enough
bandwidth, plugs or charging stations,
or doesn’t have enough staff who are
using technology, you can’t wake up
and suddenly fix all that when the
alpha generation arrives. You have to
plan and think through what the next
generation will look like.”

Karen Gross

Author Breakaway Learners
and former senior policy adviser to
the US department of education




	coversheet_template_TEACHLEARN
	MOULE 2022 Generation alpha (SLIDES)

