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Abstract

National Identity and ‘Muslim Immigrant’ Representation in the British and
Danish Press, 2005 - 2015

Michelle Lawrie

A thesis submitted in partial fulfilment
of the requirements of the Robert Gordon University

for the degree of Doctor of Philosophy

This thesis examines, through a diachronic analysis, how the British and Danish
press utilise national identity when constructing a representation of Muslims. Key
cluster events are examined to identify media discourses over a 10-year time
period between 2005 - 2015. Textual analysis in the form of qualitative content
analysis and critical discourse analysis of selected texts is performed on 101
newspaper articles. The research uses Fairclough’s three-dimensional framework
and links the analysis and discussion to wider theories of power, media use of
Muslim voices and national identity. The use of a research diary is utilised to

highlight the researcher’s engagement with the analysis.

The findings reveal an increasing focus on freedom of speech and national identity
‘values’ of each country with more left-leaning newspapers shifting to the right of
the political spectrum and increasingly employing right-wing populist discourses.
This coincides with the changing contextual environment evident throughout
Europe of the rise of right-wing populism and far-right groups. Muslims are
consistently represented as ‘Muslim immigrants’ in the press for both countries,

despite in many cases being native ‘Brits’ or ‘Danes’.



Furthermore, the findings reveal and build on Marianne Gullestad’s existing theory
of the Star System focusing on how the media utilise Muslim voices critical of ‘the’
Muslim ‘community’ to legitimise negative representations and discourses on

Muslims.

The study contributes to existing literature on mediation of Muslim representation
and offers areas of consideration for future research design, in the form of a
research diary, when conduction media representation theory. Additional
recommendations include the implementation of the developed Star System
theory to analyse how select ‘'Muslim voices’ are used in the media to normalise
negative discourses of Muslims. Furthermore, following image analysis of selected
texts, the thesis recommends further research is conducted focusing on the use

of images in the press when representing Muslims.

Keywords: National identity, Muslim media representation, cross-cultural
comparison, the press, critical discourse analysis, content analysis, star system
theory
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Chapter One: Introduction

This thesis examines how national identity and Muslims are constructed in the
British and Danish press from 2005-2015. The doctoral research examines the
two countries cross-culturally in terms of how they construct a representation of
national identity and Muslims through discourse. This is achieved through
performing content analysis and critical discourse analysis (CDA) from selected
newspaper articles covering the period 2005-2015.

The thesis examines key cluster events; defined as an event which occurs/is
reported on in the press and then monitored in newspaper articles for a set time
period. These are analysed over the period to examine how Muslims are
represented in the British and Danish press. Representation refers to a “production
of meaning through language” to the “process by which members of a culture use
language to produce meaning.” (Hall, 1997, p.28 & 61). Itis essential to examine
language through using CDA to establish how the British and Danish press
constructs national identity and Muslims.

Scholars recognize the contextual background to how Muslims are represented in
the media and that within the media there has been a perceived ‘shift’ to the right
of the political spectrum when discussing Muslims and Muslim communities in the
press (Yilmaz, 2012; Hervik, 2012; Geddes & Scholten, 2016) and mainstreaming
of anti-Muslim prejudice (Feldman & Stocker, 2019). The terrorist attacks in USA,
September 11%, 2001, by al-Quaeda, have been cited as a ‘critical event’ (Rytter
& Pedersen, 2013, p.2304). This has influenced global and national policies
focusing on security and increased hate crime against Muslims (Allen & Nielsen,
2002).

The rise of right-wing populist parties of Europe has “managed to frame media
debates, via ongoing...panics” surrounding Muslims and Muslim communities
(Yilmaz, 2012, p.377). This rise of the ‘nationalist-populist, anti-Muslim and anti-
immigration parties,” (see Appendix A), within and out-with Europe, has been
acknowledged by academics and the media (see Mouffe, 2016; McAllester, 2016;
Polakow-Suransky, 2016; Shuster, 2016; Norris, 2016). This has been

accompanied by a ‘renationalization’ across Europe (Wodak, 2015, p.1).



The perceived infiltration of far-right rhetoric within the mass media is due to
significant events within Europe and the wider Western World, from 9/11 and
other terrorist attacks to European Enlargement of 2004 and 2009 coupled with
the financial crisis starting 2008 and recently the refugee/migrant crisis (Seate &
Mastro, 2015 & Bennett et al, 2011).

The 9/11 attacks have resulted in Muslim communities including European-born
Muslims viewed, by some, as ‘incompatible” with Europe because they
“threaten[ed] the notion of Europeaness itself” (Fekete, 2003, p.4). Permission
to hate was fuelled by legitimisation and normalisation of anti-Muslim discourses
(Poynting & Perry, 2007). The media began reinforcing Islamophobia and aided
in legitimising far-right groups rhetoric (Allen, 2005 & Allen, 2014).

Rhetorical devices and discourses utilized to denounce Muslims while often
implying racist stereotypes within a nationalist perspective are common within
right-wing populist parties and far-right groups (Wodak, 2015). The denial of
racism or stereotyping is often employed to promote ‘positive self-presentation’
and ‘allowing’ the ‘unsayable’ to be uttered (Augoustinos & Every, 2010, p. 252).
This new form of racism is often justified as ‘free speech’ or the ‘defence’ of free
speech (Chiang, 2008, p. 284).

This, in combination, with media reported events has paved the way for the
establishment of a representation/image of a culturally incompatible ‘suspect
community’ of Muslims; Europe’s ‘nation-state abject’ (Silverstein, 2005, p.365)
who are racialized and categorized as the Other.

Although the ‘Rushdie Affair’ has been cited as a key event in constructing and
linking negative aspects of multiculturalism with Muslims (Allen, 2007). The
(media) peak of multiculturalism’s perceived death was between 2010 - 2011
when Thilo Sarrazin wrote the book ‘Germany Abolishes Itself’ and Merkel and
David Cameron declared that multiculturalism had ‘failed’ (Ossewaarde, 2014).
The trend is that “assimilation is now the main thrust of immigration policies in

most European countries” (Silj, 2010, p.6).



Muslims are discussed through a ‘values’ discourse of integration, a ‘securitised’
fifth column’ (Kymlicka in Vertovec & Wessendorf, 2010) and perceived ‘erosion’
of national identity. Being culturally ‘different’ is a driving factor for the perception
of threat from Muslims, rather than an economical threat (Schneider, 2008).
Debates on Muslims in each European country range from focusing on the Islamic
veil, banning of minarets and the incompatibility of Western ‘values’ (Carol &
Koopmanns, 2013 & Antonsich & Jones, 2010). This has resulted in increasing
focus on Muslim living in Europe and rising anti-Muslim sentiment within Europe
(Ogan et al, 2014).

The examination of how people are represented in the media is essential in the
modern world and the wider areas of power which influence and create a
dominance of these representations must be critically analysed (Foucault, 1977).
The case for examining representation continues to be important as the recent
Boris Johnson comments in his The Telegraph column on the 5™ of August 2018
in which he referred to the burqga as a ‘letter box’ and compared burga wearer’s
to ‘bank robbers’. These comments have contributed to a subsequent rise in hate
crimes against Muslim women (England, 2018) and demonstrate the potential
media effects/overlapping of media discourse into wider action against people and

legitimisation and normalisation of negative discourse.

1.1 Why Muslim Representation?

It must be acknowledged that Muslims come from a variety of backgrounds and
cultures and therefore are not a monolithic group; there are many Muslim
communities. Muslims are often framed homogenously as ‘Muslim immigrants’ by
right-wing populists and far right groups, therefore within the thesis there is
reference to "Muslim immigrants”. This should be interpreted as the framing of
Muslims as a whole by these groups rather than acknowledgement from the thesis
author that Muslims are immigrants — when many are not. Additionally, it is a
form of Orientalism (Said, 1995, 1997), framing and representing Muslims as an
Other, different from the rest of the country. Orientalism, as expanded on in
Chapter 2 and referenced throughout the thesis, is a form of power, distinguishing

! In Chapter Seven, Eight and Nine there is use of the words “immigrants”/”immigrant”
this should be understood as Muslims constructed as immigrants, irrespective of cultural
background and heritage.



and framing the ‘cvilised’ Self and ‘barbaric’ Other (Bhabha, 1983). In this thesis,
the Self is the constructed national identity of Britain and Denmark and the Other
is Muslims. This is a key finding of this research (see Chapters 7, 8 and 9). There
is also reference to the establishment of Muslim communities in UK and Denmark

including information on general immigration history to both countries.

Nevertheless, it is important to outline that Muslims in Europe have a variety of
backgrounds and some originate from differing countries. 2Anti-Muslim prejudice
in Europe was, in Western Europe, in the early years of the millennium higher
than general anti-immigrant sentiments (Strabac & Listhaug, 2008). International
events and media debates have constructed Muslims as problematic in Western
Europe to such an extent that Italy (receiving Muslim immigrants much later than
other West European countries), the “new immigration country” (Semyonov et al,
2006, p.435) has quickly established an anti-Muslim discourse in the media and
rise in support for right-wing populist parties. This could be viewed as part of the
wider Western European media representation of Muslims since 9/11.

Furthermore, the representation of Muslims in the media is viewed as ‘concerning’
by scholars, Muslim advocacy groups and organisations in both the UK and
Denmark (Sian et al, 2012; Hervik, 2012; Keskinen & Andreassen, 2017). The
perceived symbolic and threat, such as the perceived threat of Muslims to cultural
values and threat to safety, perpetrated within some parts of the media, have
been perpetuated to intergroup tension and anti-Muslim sentiment in the West
(Obaidi et al, 2018). McIntyre and Bentall (2017) suggest that focus on anti-
immigrant rhetoric and “discrimination and social exclusion” can contribute to
immigrants, including from some Muslim communities, experiencing psychosis
(ibid; p.1). This doctoral research does not examine links between anti-immigrant
rhetoric and the affecting factors on immigrants’ mental health. However, it
should be acknowledged that media discourse on Muslims, even when framed as

‘Muslim immigrants’, within and out-with a discourse of national identity can

2 Muslims in Strabac & Listhaug’s (2008) research were understood and defined as a sub-group of
immigrant population.



determine whether Muslims potentially feels included or excluded. This potentially

impacts mental health of Muslims and Muslim immigrants (Bentall et al, 2016).

1.2 Immigrant Definition

In this doctoral research, a definition of immigrant means state-citizens; a person
who has moved from their country of origin to settle permanently in the host
nation. Arriving at this definition is challenging because the word ‘immigrant’ has
been used interchangeably with ‘migrant’, ‘refugee’ and ‘asylum seeker’ within the
media (see Baker et al 2008; Philo et al, 2013). This interchangeable, media use
of 'immigrant’ has created issues in previous studies analysing for example asylum
seekers (O'Doherty & Lecouteur, 2007). Taylor (2014), in a cultural comparison
of the UK and Italian press, found there was interchangeable use of the words

‘refugees’, ‘illegal immigrants’ and ‘migrant’.

In Denmark an immigrant is defined as;
“born abroad. None of the parents are both a Danish citizen and born in
Denmark. A descendant is born in Denmark and none of the parents are
both a Danish citizen and born in Denmark.” (Statistics Denmark, 2015,
p.4)’
In the UK the definition of immigrant is more conflated, and different datasets use
different definitions. The UK government’'s ONS’ (Office for National Statistics)
Long-Term International Migration estimates research combine ‘asylum seekers’,
‘immigrants’ and ‘migrants’ within one definition in their data sets and uses the
following definition for an international migrant;
“A person who moves to a country other than that of his or her usual
residence for a period of at least a year (12 months), so that the country
of destination effectively becomes his or her new country of usual
residence.” (ONS, 2017, p.1)
This definition was confirmed via email correspondence with a staff member from
ONS (see Appendix B). The lack of definition of the word immigrant in the UK has
been cited as contributing to confusion in surveys and a cause for concern in
generating reliable data, and in turn will have “an impact on public understanding

and policy debates” (Migration Observatory, 2017, p.1). This supports one key

3 This is the English translation provided by Statistics Denmark.
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finding of this research project; that the word “immigrant” is also used to
categorise people as different when, in fact, many of the people discussed in the
texts are nationally Danish/British.

1.3 Muslim Communities in the UK and Denmark

The establishment of Muslim communities within Denmark, the United Kingdom
and wider Europe is not a recent phenomenon. The Muslim population in both the
UK and Denmark has increased since 1950, see table 1.0, with a predicted 4% of

the UK population being Muslim in 2020 and 3.7% of the Danish population being

Muslim.

Country Date Population Muslims % Muslims

UK 1950 50,615,999 0.20 101,232
1960 52,371,995 0.20 104,744
1970 55,663,200 1.20 667,958
1980 56,314,221 2.20 1,488,175
1990 57,237,499 2.60 1,488,175
2000 58,907,407 2.71 1,596,391
2010 61,899,272 4.00 2,475,971
2020 65,043,092 4.00 2,601,724

Denmark 1950 4,270,994 0.01 427
1960 4,580,999 0.01 458
1970 4,928,767 0.32 15,772
1980 5,123,029 0.32 16,394
1990 5,139,947 2.00 97,659
2000 5,335,385 2.00 106,708
2010 5,481,283 3.70 202,807
2020 5,631,171 3.70 208,353

Table 1.0: Muslim population in the UK and Denmark?*

* Adapted from Kettani, 2010.



There have been phases of large migration within Europe post-Second World War.
After the Second World War ended in 1945 and following the division of Europe
(marking the beginning of the Cold War creating a socio-political division), many
Europeans (especially Germans) were ‘forced’ (Dustmann & Frattini, 2012, p.4) to
resettle. Further migration within Europe after the Second World War have been

from guest worker programmes.

In order to set the contextual scene, a brief history of Muslim settlement, including
immigration of people from different backgrounds, to UK and Denmark is provided
below.

1.3.1 UK

After the Second World War, some South Asian Muslims serving in the navy
elected to remain in the UK. Additionally, the Polish Act of 1947 allowed Polish
soldiers the right to citizenship with more Eastern Europeans invited as part of a
work scheme. Further legislation such as the 1948 British Nationality Act sought
to change the definition of ‘British’ and incorporated people living in the British
Commonwealth countries with the majority from the West Indies (1950s) followed
by Pakistan (1960s), known as the Citizens of the United Kingdom and
Commonwealth (CUKC). This was to encourage colonial residents to migrate to
the UK and help build the economy. Home Office statistics show that migration
from 1955 - 1962 was 472,500 (Home Office, 2003), although controls were
introduced via the Commonwealth Immigrants Act 1962 reducing immigration
from the Commonwealth to only 75,000 per year with a decrease from 1970s,
onwards until the late 1990s where it started to increase in greater numbers,
albeit from mainly refugee and asylum seekers (ibid). The 1970s saw further
numbers of people entering the UK, with the 1971 Immigration Act and
introduction of ‘patriality’. Further increased numbers of people entering the UK
has been from refugee and asylum applications. For example, the 1970s expulsion
of Asians in Uganda and increase in migration from the expansion of Europe in
2004 and 2008. The Muslim population in the UK was 950,000 in 1991 and by
2014 was 3,114,992 with half (1,554,022) being foreign born.

> Whereby people from the Colonies and Commonwealth, if a parent or grandparent
was born in the UK, were given the right to live in the UK.
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1.3.2 Denmark

Eastern European Jews were the first ‘non-Christian minority’ immigrants in
Scandinavia, who arrived and predominantly settled in Copenhagen before the
First World War (Hoffmann, 2016, p.203). Research began in the 1980s to
examine the ‘Jewish experience’ of integration within the Scandinavian countries
as a means to aid in the integration of Muslims (Ibid: p.203). Unskilled
agricultural worker immigrants invited pre-First World War were primarily from
Poland, Sweden, and Germany; a sizeable number remained in Denmark
(Hedetoft, 2006). Immigrants from these countries continued to settle in

Denmark following both World Wars.

The history post Second World War, of migration in Denmark involved movement
of Danish citizens out with Europe, due to high unemployment. The low economy
in the 1950s involved inviting guest workers in the 1960s from Pakistan,
Yugoslavia, and Turkey to improve the Danish economy. In 1974, following the
oil price crisis of 1973, this changed, and guest worker immigration was halted,
although workers already in Denmark were allowed to stay. Further immigration
happened, at a slower rate, following family reunification of these guest worker

immigrants predominantly from Turkey (Pedersen, 2005).

Although statistics on immigration from the period of 1950 - 1974 is limited,
Selmer & Pedersen (1991) reported that there were 919 immigrants in Denmark
in 1965 and this humber jumped considerably to 21,295 in 1975.

The late 1980s saw an increase in refugees and immigrants from several countries
such as Poland and Sri Lanka and the end of the Cold War saw a further increase
in immigrants and refugee groups from Hungary, Bosnia, Iran, Iraq, Lebanon,
Somalia and Russia. Like Britain and the rest of Europe, a further migration of
people has been from European expansion in 2004 and 2008 and the recent
refugee crisis. Following 9/11 and the 2001 shift to a right-wing government, a
discourse of nationalism became dominant focusing on tightening immigration and
strict monitoring of Muslims living in Denmark to protect Danish values with the
introduction of stricter family reunification laws like the so-called ‘24 Year Rule’, a
law aimed at reducing ‘forced marriage’ where immigrants living in Denmark can
only be reunited and live with a non-Danish citizen spouse after both are 24 years
old (Rytter, 2012, p.92).



1.4 Multiculturalism

Multiculturalism is understood in part as “a generalized form of anti-colonialism”
(Joppke, 1998, p.32) inaugurated through a portrayal of “tolerance of ethnic
difference...[from] the shock of ethnically and racially homogenous
societies...confronted with ethnic and racial diversity” (ibid: p.36). This is viewed
as a reaction to post-war establishment of liberal states as states that value
neutrality and the larger influx of people into nation states. Multiculturalism was
‘created’ in Europe via the settlement of migrants who were invited as guest
workers to fill the labour gap after the Second World War (Modood, 2013). When
guest workers from predominantly Muslim observing countries, arrived in the
1960s, a variety of incentives were introduced such as dual citizenship
programmes to maintain the guest workers’ cultural difference (Vertovec, 2010).
However, when guest workers did not return ‘home’, a ‘backlash’ against
multiculturalism rose (Vertovec & Wessendorf, 2010). Guest workers staying in
Europe and the classification of these workers as Muslim saw a rise in the use of
media in the 1990s to disseminate anti-Islam and anti-immigrant populism (Prins,
2002). Media reported events have resulted in challenges to/and questioning of

multiculturalism in Europe and a ‘drive’ towards assimilation (Fekete, 2003).

Within the UK, multiculturalism was introduced as a ‘policy response’ to various
riots involving predominantly young people of ethnic minority and others of white
backgrounds in British cities like London and Liverpool in 1981 (Hickman et al,
2012, p.32). The administration of New Labour in 1997 sought to establish a
‘modern Britain’, involving the expansion of focusing on Britain as multicultural,
resulting in community cohesion policies (ibid: p.33). This has been viewed as
achieving the opposite and cited as the beginnings of an anti-multiculturalism
discourse. Right-wing populism began utilising the ‘clash of communities’ or
favouring of multi-ethnic communities over British ‘white’ communities, that New
Labour allegedly caused to justify anti-multiculturalism (Vertovec & Wessendorf,
2010).

Multiculturalism has been contested within Europe since the 1990s with Vertovec
& Wessendorf (ibid) highlighting typical arguments used against multiculturalism,
see table 2.0.



Single Doctrine

Stifling Debate

Positions multiculturalism as a ‘fixed ideology’
(Vertovec & Wessendorf, 2010, p.6).

Incorporates the doctrine that there exists a
hegemonic ‘industry’ of immigrant ‘activists’ and
liberal White ‘elites’ (Ibid: p, 7).

This could be classed as a ‘populist’ argument of a
common enemy; non-populist politicians have
employed it.

Linked to the single doctrine argument, this idea
fosters self-censorship thereby limiting freedom of
speech.

Multiculturalism allowing Segregation

Lack of Common Values

Denotes multiculturalism is causing segregation of
certain groups.

Links national identity and refusal of integration and
national values.

Multiculturalism viewed as preventing common
values

Links to national identity.

Viewed as changing the social order.

Denying Problems

Supporting 'Non-Western’ Practices

The denial or acceptance of groups not conforming
to host nation’s ‘values’ and not integrating has
been labelled as a feature of multiculturalism as a
single doctrine.

Multiculturalism ignores issues with cultural
practices, e.g., genital mutilation.

Fosters idea that multiculturalism has encouraged
political correctness to the extent of ignoring

practices.

Encourages ‘cultural relativism’.

Providing Terrorist Sanctuary

Links multiculturalism with the idea that it ‘protects’
terrorists.

Often framed as liberals and Human Rights laws
being exploited to favour terrorists.

Table 2.0: Arguments Against Multiculturalism®

Liberalism and the Left have been accused of creating an environment whereby
multiculturalism has resulted in a group of people ‘prioritised’ and ‘tolerated’ for

their anti-liberal, sexist views.

In theory, most European countries are multicultural, because some residents are
from different ethnic and cultural backgrounds. However, not all countries follow
the idea of multiculturalism as a political model of integration. Denmark follows
an assimilation model whereby anyone settling into the country is expected to
assimilate and become like the host. This adds an interesting comparative

dimension between a country following multicultural model of integration and a

6 Adapted from Vertovec & Wessendorf, 2010
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country utilising an assimilation model. For further expansion on multiculturalism,

see Chapter 3.

1.5 Rationale for Comparative Aspect

Western media and the West, like Muslim communities, is not monolithic, it is not
one static entity about which one should generalize. Therefore, to examine media
representation it is necessary to compare with other countries. In this project
these two countries are Denmark and Britain. The cross-cultural diachronic study
between the UK and Denmark uses CDA, with the inclusion of content analysis
and multi-modal analysis of selected images and thus follows an interpretivist,
qualitative framework. Cross-cultural analysis of both countries offers a
comparative element which fosters and aids the research in examining and
understanding the ways political models and national identity potentially influence
press reporting and media representation of Muslims. Investigating media in two
different languages provides insight into the culture within these countries.
Denmark and Britain have followed different political ideas of integration. Thus,
the comparative element aids in providing a distinct perception of the current
European level trend of increasingly critical views of Muslims and Muslim

communities.

As outlined in the literature review Chapters 2-4, the focus by the media on
Muslims and national identity is a Europe-wide, indeed Western wide/developed
nations, phenomenon. Investigating media in two different languages offers
insight into the culture within these countries. Denmark and Britain have followed
different political ideas of integration. Therefore, the comparative element
provides discrete perspectives of the current European level trend of increasingly
critical views of Muslims. There are media reporting subtleties within each country,
therefore examining and comparing the UK and Denmark offers insights into the

potential differences in reporting of Muslims.

Cross-cultural comparative research has grown in significance due to globalization
and technology. Interaction with people from all over the world is reflected in an
increasing focus on cross-cultural communication such as in management (see
Browaeys & Price, 2011 & Holden, 2014). The growth in cross-cultural

comparative research is documented as “increasingly conducted” (Livingstone,
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2003, p.478). Furthermore, there has been an increasing focus on cross-cultural
comparative research of media representation and media systems (see Hallin &
Mancini, Van Dijk, 1991 & Kevin, 2003). Pfetsch & Esser (2004) indicate that
comparing political communication, in communication research, is a field in need
of ‘more attention’ as it allows researchers to reflect on their results via
comparison and “enables us to reach conclusions with an extensive claim to
validity” (ibid: p.3). Furthermore, conducting comparative analysis can “serve as
an effective antidote to unwitting parochialism” (Blumler & Gurevitch, 1995, p.76)
and can “render the invisible, visible” (ibid) exposing the many nuances within the
political communication systems that when examined without comparison may be
“taken for granted and difficult to detect” (ibid). Although cross-cultural
comparative research is becoming more common, Ahmed & Matthes (2017) in a
meta-analysis of literature on media representation of Muslims from 2000-2015
found a need for more ‘cross-national’ comparative literature to advance the study

of media representation of Muslims in the media.

Furthermore, although the differing media systems of the UK and Denmark, as
outlined in Chapter 4, have been developed in recent years, it offers another
comparative element to the work contributing to comparative literature on media
systems. The embracing of neo-liberalism in the UK and shift from socialism to
neoliberalism in Denmark (see Chapter 3) offers another layer of comparison in

the media representation of Muslims.

1.6 Research Questions

The main research questions for the research are:

1. How has the media reporting on Muslims in Denmark and Britain developed

over a specific time period?

2. Are there differences in the reporting styles of British and Danish media

covering Muslims over a specific time period?

3. How is national identity used and formulated in media discourse to
represent Muslims in Britain and Denmark over a specific time period?

12



1.6.1 Research Aim
The aim of the research is to examine critically and diachronically, how Muslims
have been represented in the British and Danish media and how the perceived

identity formation of the indigenous ‘in-group’ is then defined and constructed.

1.6.2 Research Objectives
The objectives developed following a study of previous literature conducted in the

same field. The resulting objectives are as follows:

1. To explore and examine the histories of Muslim settlement in Denmark and
Britain.

2. To examine how ‘national identity’ is utilized as a discourse within the
media.

3. To examine critically how the discourse on Muslims differs in the Danish
and British media.

4. To analyse the effect of the changing political discourses and culture in

Denmark and Britain on the reporting of Muslims.

1.7 Structure of Thesis

The thesis is structured into seven chapters with the first chapter setting the
contextual scene and background to the research problem as the justification for
the research questions, aims, and objectives.

Chapters 2 - 4 are literature reviews outlining the theoretical approach, political
models of integration and the rise of right-wing populism and the press and how
Muslim are reported on in the British and Danish press. Examination of media

techniques, political economy, and media systems in both countries is outlined.

Chapter 5 outlines the chosen methodological approach and elected
methods/techniques of the research project presenting explanation and
justification of content analysis and CDA. It further elaborates on data collection

methods and process of analysis.

13



Chapter 6 outlines the top-level content analysis findings with some discussion

relating to relevant literature outlined in Chapters 2, 3 and 4.

Chapter 7 outlines the CDA findings with some discussion of relevant literature.

Chapter 8 draws together and examines the main thematic findings in a deeper

discussion combining relevant literature and theory.
Chapter 9 concludes the thesis summarising key findings and addressing the

research questions outlining the original contribution to knowledge and scope for

further research.
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Chapter Two: Theoretical Approach

Chapter two outlines essential theories that offer cogent explanation of discourse
and relations of power about national identity and representing Muslims within
press representation. Beginning with a discussion of the work of post-structuralist
Michel Foucault, the chapter outlines key ideas of power and progresses to discuss
how this affects media reporting on national identity and Muslims with regards to
theories such as Orientalism, hybridity, and mimicry in post-colonial discourse and

an outline of Marianne Gullestad’s Star System Theory.
2.0 Power

Power is not defined as top-down, rather it permeates through society, in a
“capillary function” (Foucault, 1977, p.198) via various channels; it is not
exclusive to the elite. Through discourses, societies are controlled via power in
discourse dispersed within society, including within the media. Power has no

exclusivity and contrary to belief is ever-present in discourse (ibid).

According to Foucault, “discourse determines the reality we perceive” (Mills, 2003,
p.5), and is described as “regulated set of statements which combine with others
in predictable ways” (ibid, p. 54). For discourse to circulate in society power must
be exercised. In the context of the research, power can mean political influence,
press ownership and events such as terrorist attacks. This dialectical relationship

of power is essential for the research because;

“Power must be analysed as something which circulates, or as something
which only functions in the form of a chain..Power is employed and
exercised through a net-like organisation.” (Foucault, 1980, p.98 in Mills,
2003)

Power is complex and subject to change according to contextual elements such as
significant events or parliamentary changes, in which individuals and
organisations are ‘nodes’, all interconnected in a network of power. Chance
events, like terrorist attacks, are ‘managed’ through discourses (Foucault in
Sheridan-Smith, 1971) and the main element of this management is
‘commentary’. This can be renewed and used to move beyond text or event for

example linking a terrorist attack with a clash of ‘values’. Thus, commentary can
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be permeated with further commentary leading to ‘infinite rippling’ (Foucault,
1970, p.2).

Foucault’s theory of power is essential in the framing of the research because
power “is the thing for which there is struggle” (Foucault in Young, 1981, p.53).
Within the context of the research, this ‘struggle’ is between the media (along
with institutional practices), the reader (or competition for readership), politics
(and the popularity of politicians and politicized issues, i.e. Muslims) and socio-
political events such as a terrorist attack. Discourse is the relationship between
who is permitted to say what in which context; as Foucault states: “we cannot
speak of just anything in any circumstances whatever...not everyone has the right
to speak of anything whatever” (ibid, p. 52).

Beneficial for the research is the “will to truth” (Foucault in Young, 1981, p.54)
which functions through means of ‘division” and ‘exclusion” - a “historical,
modifiable, and institutionally constraining system” (Foucault in Young, 1981,
p.54). This, in the context of the research, acts to ‘reinforce’ the representation
of Muslims, and is historically imbued justifying the need for a diachronic analysis.
Three external exclusionary practices exist; taboo (topics socially unacceptable or
difficult to discuss e.g. abortion), ‘forbidden speech’ (only statements of sane
people are acknowledged) and truth (closely associated with taboo and forbidden

speech; truth claims are generated via discrediting other claims) (Mills, 2003).

This leads to ‘pressure’ on other discourses, which is why it is essential to examine
all the interlinking discourses within the corpus of texts to establish if/how these
discourses are utilized as “normalizing effects” of power (Bevir, 1999, p.346) in
the representation of Muslims. There is no universal truth, no way of talking
outside of discourse; “there is no escape from representation” (Jorgensen &

Phillips, 2002, p.14) - discourses are representations of a ‘truth’.

Foucault believes that knowledge and truth coexist and are intertwined with
“social, economic and political factors” (O’Farrell, 2005, p. 98); utilised between
groups and individuals; power is relational. Power is dispersed through discourse
within society, including within the media, has no exclusivity and contrary to
belief, is ever-present in discourse (Foucault, 1977). Foucault posits that power

is not a possession owned by particular individuals;
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“there is only power because there is dispersion, relays, networks,
reciprocal supports, differences of potential, discrepancies, etc. Itis in this
system of differences, which have to be analysed, that power can begin to
function” (Foucault, 2006, p.4)

This notion of power is central to the research and justification for examining
European-wide context, the rise of the right-wing populist parties and political
economy of the media because power is a discursive practice. The discursive
practice of power for Foucault means the relations between power and society, it
articulates “practices of knowledge formation by focusing on how specific
knowledges (“discourses”) operate and the work they do” (Bacchi & Bonham,
2014, p.174), or the ‘practices of discourses’ (ibid, p.174). According to Foucault’s
notion of archaeology, the ‘rules for discursive practices’ or the many rules in place
that contribute to the dispersion of particular discourses are observed, and one
must observe the “series of discourses” that make up a period in time (Felluga,
2015, p.18). Discourses are essential in the dispersion of power and the

construction of a topic and the regulation of and power over others.

An ‘epistemic shift’ or change in what constitutes as ‘true knowledge’ evolves via
discursive regimes which “naturalises a different world and world-view, but also
forms of subjectivity, and ways of seeing and feeling” (Schirato, 2012, p.33). This
‘epistemic shift” or change in what a society believes is ‘true’ is specific to culture
and history meaning that discourses (where representation takes place) produce
subjects such as ‘Muslims in the UK’ or ‘Muslims in Denmark’ and the discursive
practice around them is not fixed, it is related to the wider context and therefore
changes in history. This is further justification for the diachronic approach to
determine how representation or discourses of Muslims and national identity has
changed over 10 years in the UK and Denmark.

For Foucault history is viewed as ‘social construction’. Within history, what is
considered to be ‘truth’ and ‘knowledge’ can change over time, and power “had
the capacity to create large-scale systems of thought that could exert considerable
influence over people’s lives” (Oliver, 2010, p.31).

Truth is not universal in the sense that all societies accept the same ‘truth’; a

nr

society’s “regime of truth, its ‘general politics” about what is ‘accepted’ as true is

specific to that society contextually culturally and historically (Foucault in Gordon,
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1980, p.131). This adds an interesting element to the research because, what
the UK and Danish press posit as ‘truth’ or many ‘truths’ about Muslims and
national identity may be different because of discursive practices of power, such
as media ownership and political party influence and should be examined. As
Foucault states a “battle ‘for truth’”, or at least ‘around truth’ for the ‘status of
truth’ within politics (ibid, p.132) is always present and is related to power,
thereby cyclical and essential in discourse. These ‘regimes of truth’ are “made

nr

true through ‘discursive practices” (Hobbs, 2008, p.10) via discursive formations
(the written or spoken grouping of statements dispersing discourses) (Jasinski,
2001). A regime of truth about Muslims may be that ‘they’ are a security risk,
following a discursive event (events that contribute to discourse) such as a
terrorist attack. This truth may be disseminated through the media leading to
debate within society and formulation of stricter terrorist laws influencing

‘Muslims’, the media and wider society.

Power involves the concept or representation of truth (knowledge); for Foucault,
truth has 5 characteristics; “scientific discourses; economic and political demands;
its circulation through social institutions such as education or the media; its control
by political and knowledge apparatuses” (Schirato et al, 2012, p.32). This
highlights the importance of studying the political economy of the media and the
rise of right-wing populism, far right-wing parties such as Danish People’s Party
(DPP) and UKIP because they are linked and will in some shape influence

discourses utilized in the media.

Foucault’s theory on power and discourse are inter-related and is utilised when
examining how the media re-present Muslims in the Danish and British press, and
how power dynamics and nationality work to represent Muslims as a ‘tool’ to
exclude or include them. Additionally, Foucault posits that power creates specific
‘types of knowledge’ and ‘cultural order’; this position supports the examination
of what culture-specific ‘types of knowledge’, within discourse, are produced

regarding the socio-cultural aspects of media in both countries.

The analysis of power within history is defined as ‘archaeology’; Foucault’s work
focuses on an historical approach, and this benefits the diachronic analysis. The
diachronic study aims to examine the development of the discursive shift centred

on Muslims. Foucault posited that history is imbued with discontinuities (but also
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continuities), that history is not linear but that “culture sometimes ceases to think
as it had been thinking” (Foucault, 2002, p.56). Foucault states that reviewing a
certain period, should not be viewed as “straightforward narratives of progress in
the historical record” (Felluga, 2015, p.17) but rather, as an archaeology of

knowledge, one should investigate how it reveals:

“several pasts, several forms of connexion, several hierarchies of
importance, several networks of determination, several teleologies, for one
and the same science, as its present undergoes change: thus historical
descriptions are necessarily ordered by the present state of knowledge,
they increase with every transformation and never cease, in turn, to break

with themselves.”

This justifies the use of different theories and contexts when examining media

representation of Muslims.
2.1 National Identity

Identity is socially constructed (Kendall & Wickham, 2003) and not ‘fixed” but a
product of the “domination over us of a regime of power” (Bevir, 1999, p. 349)
within discourse. It is necessary to examine how national identity is constructed
diachronically when representing Muslims in the British and Danish press because
national identity functions within discourse, like the Foucauldian panopticon, as a
discursive tool to ‘make visible’ who is included in national identity and who is
excluded. Furthermore, as Foucault outlines, there is a necessity to examine
discourse through an archaeological, diachronic lens to outline how the discourses
develop and evolve to demonstrate how the ‘current’ societal contextual
background can be explained. The focus on cultural incompatibility with the ‘*host’
nation has been cited as the “culturalization of citizenship” or the “process by
which culture (emotions, feelings, norms and values, and symbols and traditions,
including religion) has come to play a central role on what it means to be a citizen”
(Duyvendak, Geschiere & Tonkens, 2016, p.3).

For Homi Bhabha, nations are discourse or ‘narratives’ and can only be “fully
realize[d]...in the mind’s eye” (Bhabha, 1990, p. 1); it is impossible to define or
locate nation and national identity (Bhabha, 1994). ‘Nations’ will define

‘nationhood’ (national identity) differently, this is why it is important to examine
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and compare how and in which ways ‘national identity’ is employed in the British
and Danish press when representing Muslims. Examining these elements will
demonstrate the power within and behind utilising national identity when
representing Muslims and discursively demonstrate, through examining the
contextual background, why a specific representation is dominant and normalised.
This theory of national identity aids the research because nations are a ‘symbol’
constructed politically as a type of ‘cultural elaboration’; an attempt by the ‘fragile’
West to regain power from the colonized ‘Other’ (ibid, 1994). This colonial power
functions by controlling the ‘subject’, and the colonizer, through ‘subjectification’
of identity, in this instance national identity. Here identity is not constructed within
the individual ‘subject’, but through social practices and constraints (Foucault,
1977).

Binary oppositions are used within discourse and aid in the dependency on “the
concept of ‘fixity’ in the ideological construction of otherness” (Bhabha, 1994,

\

p.94). Although nationality should not be viewed as an ‘Us’ (perceived
indigenous/native people) v ‘Them’ (perceived Other, Muslims) as is often
portrayed in some areas of the media and by certain academics specifically
Samuel P Huntington (1996). The dynamics between the colonized (first space)
and the colonizer (second space) is fluid and through a hybrid ‘third space’
(whereby the colonized creates a hybrid identity, mixing identities from ‘home’
with colonized) identity is consistently negotiated. Hybridity is the idea that
identities are constructed from interactions with different cultures, whereby when
cultures meet the ideas, language and material goods are shared between them,
forcing them to adapt and change. A ‘hybrid’ identity is required for the Muslim
‘Other’ to negotiate between the perceived ‘host’ country and country of origin
(Bhabha, 1994). Several studies have found this necessity to negotiate between
two or three identities (see Rabikowska, 2010 & Marcu, 2011).

In cultural and postcolonial terms, Bhabha defines the Other and Otherness as;
“at once an object of desire and derision, an articulation of difference contained
within the fantasy of origin and identity.” (1983, p.19). Regarding Muslims, this
‘fantasy’ derives from the need to position the Other (the perceived colonised) in
opposition to Self (the coloniser), or the ‘imagined’ ‘host nation’. This, as
previously highlighted, is ‘subjectification’ or the representation of Self and Other

through social practices, or the construction of national identity (Foucault, 1977).
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This theory of the Other is not exclusive to nations with a colonial past, but to
nations that seek to control representation of the Other. Identity is constructed
to attribute fixed ideas of cultural superiority via differentiation and categorisation

of images (such as being uncivilized) of the Other (Said, 2003).

Bhabha (1990) defines liberal discourses of multiculturalism as filtering cultural
differences via an ethnocentric lens attempting to ‘contain’ diversity (p.208).
Thus, containing diversity under the ‘myth’ of Western progress (ibid: p.209),
utilising a universalism onto ‘difference of cultures’ whilst negating/ignoring the
many ways cultures “construct their own systems of meaning and social

organisation” (ibid).

Dobrogoszcz (2013) notes that Bhabha uses psychoanalysis, particularly Lacan’s
order of the Imaginary to place the colonial ‘Self” as a fragmented Imaginary,
encompassed with aggressiveness and narcissism and the ‘desire’ for the Other
(p.63). This desire is formulated in language and the two subjects; coloniser and
colonised are never fully exclusive but interrelate, influencing one another’s

identity;

“The desire for the Other is doubled by the desire in language, which splits
the difference between Self and Other so that both positions are partial;
neither is sufficient unto itself” - (Bhabha, 1994, p.72)

There is no static binary opposition between Self and Other, causing anxiety for
the coloniser resulting in the need to exert power over Others. Self and Other are
interlinked, one cannot be constructed without the other, as is the relationship
between power and identity. Power cannot be utilised without the construction of
identity (Foucault, 1970). This interconnected, dialectical relationship highlights
the necessity of examining how national identity is used to represent Muslims in
a cultural, contextual context because power and identity function in this
relationship constructing and representing each other.

Mimicry is essential in establishing power relations. It is the act of maintaining
power between Self and colonised Other via imitation and part assimilation of the
coloniser’s culture. For Bhabha (ibid; p.122) this is “the desire for a reformed,
recognizable Other, as a subject of a difference that is almost the same, but not

quite” and it is powerful in that it is the "most elusive and effective strategies of

21



colonial power and knowledge”; a strategy of reform, regulation, and discipline of
identity. However, this power also reverts power to the coloniser, taking partly
control of their representation.

For Bhabha (1983), surveillance and gaze reinforce colonial power, whereby
‘panopticon’ surveillance or gaze of the Other is essential for maintaining power
which may be why a ‘suspect community’ discourse, has dominated media
discourse post 9/11.

The idea of nationhood and culture or “the historical identity of culture as a
homogenizing, unifying force authenticated by the ordinary Past, kept alive in the
national tradition of the People” (ibid; p.54) should function to include the Other
(colonized) as productive in strengthening National self - identification. Muslims,
if manifested as the Other, are essential in constructing the national identity of
UK and Denmark in certain areas of the media. Although as Bhabha states, the

‘Self’/'Other’ dynamic is inaccurate and used as:

“ambivalent text of projection and introjection...and phantasmatic
knowledges to construct the positionalities and oppositionalities of racist
discourse” (1994, p. 117).

Produced within discourse as reality, especially in some areas of the media, they
are not reality; nations are not homogenous, and communication and identity are

negotiated via translating discourses of and between people, in the Third Space.

National identity and citizenship, in the context of the research, are linked within
the European discourse of Muslims. The focus on cultural incompatibility with the
‘host’ nation has been cited as the “culturalization of citizenship” or the “process
by which culture (emotions, feelings, norms and values, and symbols and
traditions, including religion) has come to play a central role on what it means to
be a citizen” (Duyvendak et al, 2016, p.3).

2.1.1 Orientalism

Related to Bhabha's ideas is the theory of Orientalism or the study (by Europeans)
in 18% century of countries in the East or the ‘exotic’ Orient (Said, 2003) as a
means of creating an imaginary Other between East and West to promote
European power and differentiation. Bhabha’s post-colonial ideas, with Said’s
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Orientalism interrelate in that they focus on power and identity. During
colonisation, the East was part of the Civilizing project and reinforced the
European ‘superior’ identity via a constructed dualist relationship of the ‘lazy’,
‘uneducated’ East and ‘hard working’, ‘civilised” West. Orientalist discourse
reflects not the Orient but constructs the identity of the West. Said utilises
Foucault’s definition of discourse defining history, knowledge, and power as
essential proponents in Orientalism. Additionally, demonstrating the “regime of
truth” or the successful “organizing and regulating relations of power” - in this
instance between the West and the Rest (Hall, 1992).

This need to define the Other is produced out of fear towards the Other,
manifested in control through discourse and, in the past, colonial and imperial
control. Hall (ibid) reiterates the West has constructed a positive identity by
focusing on the ‘difference’ between themselves (the West) and the Rest (nhon-
West). This construction or discourse is evident in the 21t century, particularly

in constructions of Muslims.

To Said (1997), the media view Muslims through an Orientalist lens; Muslims are
‘barbaric’ and ‘uncivilised’, essentializing Islam as a “malevolent and unthinking
essence” synonymous with terror (ibid, p.8). This position serves to construct the
Western media as monolithic, which the thesis author rejects. Nevertheless, the
theory of Orientalism and the underlying function of knowledge, power, and
control are useful for the project. The use of the word Islam is ‘ideologically
loaded’ because it is reductionist, constructing a representation of a static,
homogenous group (ibid: p.11), negating the “internal dynamics and plurality of
every civilization” (Said, 2001, p.1). Muslims are viewed in the media by a mix
of clash of cultures and Orientalist discourse as possessing an ‘Islamic’ viewpoint
on everything (Karim, 2011). This Orientalist lens is evident in both the Danish
(Kublitz, 2010) and British press (Richardson, 2004), and the wider Western
media where utilising moral panic in a ‘globalised’ discourse on Muslims has
emerged in the Western media (Dagistanli & Grewal, 2012, p.119). This fusion of
Orientalist and xenophobic discourse has constructed a representation of Muslims
as uncivilised, utilised as a means of control and power and as justification for

anti-multicultural discourses ‘across the West’ (ibid).

23



Although, Said’s original concept of Orientalist discourse on the people of the
‘Orient’ was via cultural and geographical differences, to construct representations
of those ‘out there’, neo-Orientalist discourse, since 9/11 Orientalist discourse has
shifted towards Muslims within the West as well as out-with. Post 9/11
Orientalism focuses on modernity and alleged ‘failures’ of the Islamic civilization
(Yamaguchi, 2012, p.242). Orientalism, “sustains the belief that Islam as a
coherent, transnational monolithic force” has been an enemy with a clear history
of divide between the West (Poole, 2002, p.32). Orientalist discourse within media
distinguishes the difference between Muslims and the West. Muslims who live or
work in the West are “unenlightened outsiders...portrayed as having an allegiance
to values different from those recognized in Europe and North America” (Morey &
Yaqgin, 2011, p.1). Furthermore, the combination of Bhabha and Said’s Orientalism
connect to national identity and power. National identity, expressed through
discourse in language, potentially leads to biopower, or the focus on physical
features of citizens, which permits 'identifiers' or 'cues' of who is and who is not

part of the national identity.
2.1.2 Imagined Community

The construction of a national identity is viewed as an “imagined
community...conceived as a deep, horizontal comradeship” (Anderson, 2006, p.6-
7). The concept of the nation or a shared national identity is ‘imagined’ because
all citizens of the nation will never meet. National identity originated as a
‘response’ to the threat of ‘dynastic and aristocratic groups’ to the popular
‘vernacular’ (ibid: p.150). The current surge of nationalism and right-wing
populism is in part response to the perceived ‘threat’ of Muslims (Wodak, 2015).

National identity is therefore constructed as a discourse (Bhabha, 1994). Bhabha
posits that nations are ‘symbol[s]’; constructed as a form of ‘power’ over the
colonized ‘Other’ (1994). National identity is ‘flagged’ or indicated through the
media but not always apparent or ‘hot’ nationalism (Billig, 1995). Constructed
within a banal domain such as using deictic words like ‘we’ and ‘us’, it can function
as “linguistic imperialism” as a force on identity construction (Wodak et al, 1999,
p.45). The ‘flagging’ of national identity depends on a ‘collective memory’ but
also on ‘collective amnesia’ whereby past gruesome or negative histories are

‘forgotten’; creating a nostalgic notion of the nation (Billig, 1995, p. 38).
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Although, nations are not the same and therefore discourses utilised to construct
a national identity within each ‘nation’, due to cultural contexts, may be different
(Finlayson, 1998).

National identity is created in discourse and reified through the press; constructed
in ‘language’ where “one could be invited into the imagined community”
(Anderson, 2006, p.145). Focus on language is also evident in previous research

on Austria (Wodak et al, 1999).

These theories aid in gaining wider insight into whether the socio-political events
and political model of integration in each country influence or contest the
construction of the relationship between national identity and Muslim identity as
‘hybrid” within the press. Is a hybrid or multicultural national identity evoked
when discussing Muslims or is it contested? This adds an interesting dynamic
between the archaeology of examining the emerging discourses and what is
constructed as ‘truth’ within the British and Danish societies in different points in
time within the diachronic time-period. The outlining of specific discourses will
depend on the power structures behind and within the constructed dominant and
normalised discourses and therefore the need to examine the cultural contexts
within both countries is key as it is an indicator of potential power in discourse
(O'Farrell, 2005).

2.1.3 Moral Panic Theory

The media can frame groups of people as ‘folk devils’ (for example strangers) in
society through a moral panic lens or the idea that there is cause to panic because
of morally corrupt ‘devils’. A ‘folk devil’ can encompass a variety of groups,
Morrison (2016a) outlined the ‘folk devil’ media representation and moral panic
surrounding strangers around children. Additionally, Morrison (2016b, p.7)
highlighted a growing focus of the ‘racial dimension[al]’ focus on the ‘new’ folk
devil — Muslims and immigrants. Cohen (2002) defines moral panic as;

“a condition, episode, person or group of persons emerges to become

defined as a threat to societal values and interests.” (Ibid: p.1)

Within a moral panic framework are 5 characteristics (Goode & Ben-Yehuda,
2009); concern or the idea that a group of people could cause discord in a society,
thereon a framing of hostility in the form of binary opposition us v them emerges,
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consensus of these folk devils and their negative impact on society, the threat of
the group is framed in disproportionate ways and volatility or the notion that moral

panics can wax and wane in the media.

Morgan (2012) eludes moral panic surrounding Muslims functions around an
‘ongoing sense of social anxiety’, thus never seems to disappear within the press.
The media representation of Muslims has functioned, in some areas of the press,
through this moral panic framework which utilises a “continuation of the process
of ‘othering” (Ibid: p.9). Moral panic highlights the ongoing power ‘battle’ or
struggle for ‘truth’ in discourse over the representation of Muslim Other and the
Self (Foucault in Young, 1980). The moral panic of threat from Muslims has taken
on a ‘transnational’ element within the West, whereby ‘they’ the global Muslim
folk devil are a threat to ‘our’ society. This was evident in UKIP’s ‘Breaking Point’
Brexit poster campaign whereby refugees were ‘misrepresented’ (Morrison,
2016c, p.66) and constructed as ‘invading “orientals”’ (Ibid: p.66) within a moral

panic framework.

Moral panic also pervades politics, which has a cyclical relationship with the media.
Moral panic emphasises the alleged ‘limits of liberal multiculturalism” and post-
9/11 was debated in the House of Commons with media framing British Pakistanis
as joining the Taliban and Al Qaeda (Werbner, 2004 p.462). Criticism and panic
surrounding multiculturalism and terror was evident in both right-wing and more
left of centre newspapers in the UK such as The Guardian. The use of statistics
and survey results from British Muslims ‘supporting’ the Taliban and themes of
terrorism, and multiculturalism and was used in newspapers to support this
‘panic’. Moral panic around the securitization of Muslims has, led to a ‘spiral of
alienation’ (Werbner, 2004, p. 463). Hervik (2014) found moral panic pervasive
concerning Muslims in the Danish mainstream press and framed through a mono-

cultural lens of Muslims incompatible with the Danish way of life.
2.2 Britishness

British identity (like all identities) is complex because of the UK'’s historical
development. Britishness, or the idea of British identity, has not been a word
used with as much prominence historically as it has since the late 20™ century,
following an influx of people into the country. Britain is a collection of smaller
nations and the Act of Union of 1707 brought together the English and Scots but
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dominated by ‘Englishness’ and religiously linked with Protestantism (Colley,
1994). This Britishness was “influenced by, as well as influencing, the other
nations” (Crick, 2001, p.11).

The ideology of liberalism (introduced in the Enlightenment era) and British
colonial rule, allowed the formation of the idea of a superior European in contrast
to non-European. Liberalism was ideologically used through the ethnocentric
notion of individualism, individual rights, and democracy, to justify the ‘Civilizing
Project’ (supported by John Locke and John Stuart Mill) of non-Europeans. This
justification is also evident with recent attempts to integrate Muslims in the UK
(Joppke, 2008).

The height of the Empire and British rule defined the British as the chosen people
whose central principle it was to ‘civilize’ others (ibid). This constructed image
denied and ignored the horrors of colonialization, the destruction of people,
environments, and cultures. Due to Britain’s colonial past, national identity has
been moulded from a mixture of imperialism, religion, war, and trade (Julios,
2017). From 1900s-1950s identity discourse was of laissez-faire to preserve the
status quo in the predominantly white Anglo-Saxon society (ibid). The English
language was viewed as the “essence of Britishness” and the power of the Crown
important as part of British identity (ibid: p.13). This progressed to a discourse of
multiculturalism when in the 1970s a ‘crisis’ in British identity was established. It
was no longer viewed as “static and permanent”, because of the influx of non-

white predominantly non-English speaking people (Ward, 2004, p.1).

Gilroy (2004) argues that the historical denial of an imperial and colonial past has
imbued the notion of British identity, as racialized. The ‘racialized other’ is ‘feared’
because they are a reminder of Britain’s colonial past. Britishness has been
constructed as a homogenous community, excluding non-white people (Gilroy,
1992). Hall (2000, p.1) posits that historically Britishness has “largely unspoken
racial connotations” and this is usually imagined as white. This idea that
Britishness is white, or constructed as white, can only be normalised through
power in the dispersion of a British national identity discourse and this must be
utilised in the media, resulting in discourse potentially becoming more prominent
in texts (Foucault, 2006). This may potentially lead to the racialised idea of
Muslim Other.
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Amidst a legacy of colonialism, during the Second World War, Churchill focused
on national identity of greatness, underpinned by devotion to service and sacrifice
under the war (Samuel, 1989). However, the discourse on national identity
dwindled after the arrival of people to rebuild the nation following the British
Nationality Act of 1948 creating the ‘Citizen of the UK and Colonies’ status (Cohen,
1994). Years of Nationality Acts have attempted to control the number of people
entering the UK with the British Nationality Act of 1981 introducing the idea of law
of blood (jus sanguinus), whereby people born in Britain to non-British citizens
are not to have assumed British nationality. These acts functioned to contain a
“racially-based British identity” (Cohen, 1994, p.19), however, these years saw a

decline in a British national identity (Samuel, 1989).

The introduction of the Life in the United Kingdom 'Britishness’ test for immigrants,
some of who were Muslim, in 2003 focused on language to aid integration and
outlined what 'British” entailed such as; respecting the law, democracy, tolerance,
and respecting rights for individuals (Joppke, 2008, p.532). Billig et al (2006)
found focusing on national identity or Britishness in juxtaposition with politicized
Islam has increased in the UK media and the myth of Britain as ‘freedom loving’
and ‘exceptional’ (Marquand, 2009, p.16) is dominating currently. This divisive
use of Britishness constructed as ‘different’ from Muslims functions as legitimising
a panopticon ‘gaze’ on the Other. The lack of British identity potentially leads and
legitimises a suspect Other (Foucault, 1977; Bhabha, 2003).

Pre-New Labour 'British identity’ was discussed in the context of individuals or
groups claiming to be British but was disputed in a territorial sense of the colonial
outposts such as Falklands and Gibraltar. New Labour changed the identity
discourse of Britishness (Pitcher, 2009). In the UK, the discourse of British identity
as a multicultural identity began with New Labour’s attempt as “an instrument for
the reconstruction of an explicitly nationalist politics” (Pitcher, 2009, p.39).
Following the Commission on Multi-Ethnic Britain’s characterisation of British
national identity report or Parekh report in 2000, the press reported the findings
of the word 'British’ equating to racist. This was not the intention with the report
highlighting selectivity of historical accounts could reduce the many historical
strands in Britain’s identity to that of an essentialist view (Meer & Modood, 2012)
excluding ethnic minorities and potentially viewing ‘difference’ negatively.
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2.2.1 Community

The notion of ‘community’ gained popularity during the rise of New Labour and
the redrafting of Clause Four of the Party’s constitution in 1995 to include the
word ‘community’. This was used to differentiate between the “laissez-faire
policies of Thatcherite neo-liberalism” (Pitcher, 2009, p.79). New Labour
embraced a ‘communitarian discourse’, linking ‘communities’ with ‘national
renewal’ based upon the philosophy of John Macmurray that “individuals are
created through their relationship to others in families and communities”
(Fairclough, 2000, p. 38). The ‘community’is built around families and the ability
to ‘parent’ children, so they do not commit crime. Levitas (2005) defines
community as “the locality in which crime occurs [and] figures as places of danger

or instruments of social control [and] political inclusion” (p 124 - 125).

The classic discourse of the word ‘community’ meant “in opposition to the state
rather than to society” as a ‘political ideal’ (Delanty, 2010, p.18). However, there
occurred a discursive shift whereby ‘community’ became defined in several
arguments in terms of cultural groups - those ‘constructed’ symbolically around
“boundaries” including economic and political and those groups with
‘transformative’ ability to integrate (in relation to multiculturalism) viewed as a
‘resource’ for people to use in life (Cohen, 2010). One conclusion which Delanty
(2010) makes is that the discourse of ‘community’ has changed to become viewed
as “an imaginary order” of social relationships (2010, p.36) or as invoking an idea

of ‘difference’.

The combination of Anderson’s theory with Pitcher’s idea of community, adds a
further dimension to the analysis to examine how this word is used in discourse
on Muslims. Additionally, if ‘communities’ are portrayed as living segregated or
‘parallel lives’ with a different cultural identity than that of the country. This
discourse often emphasises culture and race and fails to include the historical
aspects of how ‘segregation’ developed through social inequalities and racism. It
places the responsibility of social cohesion on the ‘segregated community’
“remedying the negative effects of their own racialization” (Pitcher, 2009, p.91).
Phillips (2006) found ‘self-segregating’ discourses became naturalized discourses,
normalizing the view that responsibility for community tensions lie with the ‘self-

segregating’ minorities” (ibid, p.37). Since 2001, this discourse is utilised in a
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community cohesion discourse, blaming Muslims for lack of integration and
threatening community cohesion (Jackson, 2018). This discourse became salient
following the 2001 riots, 9/11 and 7/7 bombings which permeates the myth that

Muslims are mono-cultural and want segregation.

The word ‘community’ like the word ‘race’ is a noun which functions in a way to
portray a collective group of people. It can be used in a localized manner; as a
group of people living in a particular area or it can be applied in general terms as
“a common essence or shared experience that transcends geographical specificity”
(Pitcher, 2009, p.75). This ‘slippage’ between micro and macro level functions as
power in discourse to categorize people as homogenous. Therefore, regarding
Foucault and power, the ‘slippage’ of the word community, functions through a
discursive shift, to potentially recontextualise and exclude the histories of Muslim
settlement areas in the UK (predominantly because of racism towards Muslims)
(Foucault in Young, 1981). This works as justification of negative discourses on
Muslims as Others by constructing Muslims as part of a non-changing, static and

potentially different ‘community’ from the UK (Fairclough, 2003).

The use of ‘community’ in Denmark has not been noted because of the political
mode of integration it utilizes - assimilation, whereas in Britain, linking
multiculturalism with community was introduced by New Labour in the 1990s.
Although, the words ‘ghetto’ and ‘parallelsamfund’ (parallel societies) (a term first
introduced by Wilhelm Heitmeyer (Hiscott, 2005) about segregated Muslims in
Germany) may be used in a similar way to denote different communities or
societies which live parallel to each other. The notion of community and social
cohesion has been foundational in the construction of Danish identity, built on
ideas of N.F.S Grundtvig.

2.3 Danishness

Nikolai Frederik Severin Grundtvig (1783 - 1872) was a Lutheran priest,
philosopher, and politician, influential in building Danish nationalism and is an
“inescapable reference point” (Hall et al, 2015, p.7) when discussing Danish
national identity. Following the fall of the United Monarchy (loss of Danish
multinational empire including Greenland, Iceland, Faroe Islands, Norway, and
Schleswig and Holstein) Grundtvig was instrumental in creating ‘modern Denmark’
(ibid).
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Grundtvig introduced the Folk High School, after visiting Trinity College in England,
to enlighten the poor and uneducated, whereby teachers and students live and
work together in small communities helping students develop human relations in
society. Revolutionising the influence of Lutheranism (through re-writing hymns)
and influenced by writers of the Enlightenment era (focusing on freedom of
speech), Grundtvig centred his work on the idea that the ‘people’s’ language could
unite Danish people over ‘class lines’ (Fukuyama, 2014). This was the influencing
factor on school and state, whilst still promoting religion. Through reigniting
Nordic mythology, Grundtvig constructed an image of Danes as pure people linked
through “blood, birth and language” (Agius, 2013). This demonstrates the power
and exclusionary function of Danish identity in that anyone not ‘linked’,
particularly religiously, through these requirements and knowledge of the Danish
mythology cannot be legitimised as ‘Danish’, i.e. Muslims. The folk are established
through a common history which “engenders a sense of folkelighed” (Veninga,
2014, p.48). The “Grundtvigian notion of Denmark as a small
power...threat[ened] from external influence has remained a powerful idea”
(Wren, 2001, p.149). Danishness is thus fear of the Other and has influenced
how Muslims, with a different religion and potentially race are represented in
Denmark (Agius, 2013). The discourse of Danishness and Danish identity function
within power as it could therefore be utilised by text producers as an interpretive
‘cue’ to readers of how and why Muslims are the Other (Fairclough, 1989).

Community is created through shared language and identity and folkelighed is a
joining of Christianity and secular ideas of humanism (Veninga, 2014);
establishing an image of Denmark as modern and progressive. This image
continues today with a focus on gender equality, open democracy and the
establishment of the welfare state, which raised social trust and brought together
the notion of Danish kinship or ‘tribe’ (Rytter, 2010). As evident, the Danish

identity is built historically on a perception of ‘sameness’.
2.3.1 Imagined Sameness

Marianne Gullestad (2002), through research on egalitarianism in Nordic
countries, proposed that in liberal Scandinavia “equal” does not equate to
‘equality’ but rather “sameness” or ‘imagined sameness’. Therefore, power is

utilised by controlling the discourse on Danishness and frames the ‘truth’ and
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‘knowledge’ of who is included and excluded in Danish national identity (Hobbs,
2008). Key results indicate that ‘sameness’ and a shared concept of home (hygge
in Denmark) is central in identifying with members in society and reaffirming
support for one’s own ‘sameness’ identity. This ‘sameness identity’ frequently
“implies there is a problem when others are perceived to be “too different””
(Gullestad, 2002, p.47). However, outsiders, i.e. Muslims (including descendants
such as potentially Muslim descendants) and migrants are essential for
establishing this ‘sameness identity’ and the “invisible fence for the acceptance of

nr

‘immigrants’” (ibid; p.59) such as Muslims descendants allows discrimination to

be justified because of ‘differences’ in culture.

Gullestad’s research is important in this project and aligns itself with the
Scandinavian social concept of Janteloven (law of Jante). Janteloven was
originally taken from a book by the Norwegian-Danish author Aksel Sandemose
who in 1933 wrote the book “En flygtninge krysser sitt spor” (A fugitive crosses
his tracks”), on the fictitious rural town Jante in Denmark. The protagonist
encounters 10 rules of Janteloven (see below) that the citizens of the town follow
to control and be controlled by socially; with the focus being on achieving equality

or ‘'sameness’ even if this means sacrificing one’s talents to be like others.

You're not to think you are anything special.

You're not to think you are as good as we are.

You're not to think you are smarter than we are.

You're not to convince yourself that you are better than we are.
You're not to think you know more than we do.

You're not to think you are more important than we are.

You're not to think you are good at anything.

You're not to laugh at us.

VO N kR WM

You're not to think anyone cares about you.
10.You're not to think you can teach us anything.

(Author’s translation. Sandemose, 1933)
Janteloven is deeply ‘engrained’ in Danish society. The discourse of ‘sameness’ is

perceived as natural in politics and wider society (Gopal, 2000). Like the
Foucauldian notion of power, Janteloven is dispersed and enacted in all areas of
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society such as; media, government, schools and prioritizes sameness of the

collective and alienates the individualized identity (Ahlness, 2014).

Hygge, or the creation of safety in the home or a cosy, sheltered environment,
represents harmony and egalitarianism - the expression or identity of Danishness,
which excludes strangers (Schwartz, 1985). The combination of hygge and
janteloven function to build a potentially hostile environment towards Muslims or

anyone seen as an ‘outsider’ (Beltagui & Schmidt, 2015).

The concept of sameness from Gullestad and Janteloven are essential ideas to
consider when assessing how the Danish press utilize national identity when
discussing Muslims. Furthermore, Foucault’s idea of power functions within the
culturalised imagined sameness because it works to construct the ‘truth’ of what
a Danish identity is and therefore permits for members of society, i.e. Muslims to
be legitimately Othered. This ‘truth’ is achieved, as outlined in the following
literature chapters, through ‘discursive practices’ of reiterating voices and
discourses and could, for example, be prominent ‘voices’ in the media legitimising
the idea of an imagined sameness in Denmark (Foucault in Gordon, 1980).
Thereby controlling the discourse on Muslims and constructing a positive Self-

identity which excludes Muslims as ‘Danish’.
2.3.2 Welfare State

The welfare state is “a collective term for legislation, obligations and rights,
unexpressed norms and social institutions” (Brochmann & Hagelund, 2012, p.7).
The Danish welfare state is defined as regarding the population as “a whole” and
a “distributed social wealth” (Johncke, 2011, p.31 & 40). It evolved in the 1930s
with an exponential rise in government involvement with the introduction of the
Social Reform Bill 1933 of equal rights to all citizens; influenced by the Social
Democratic Party. It was the period between 1950s - 1970s that has been named
the ™Golden Age of Social Democracy’ and welfare” (Christiansen & Petersen,
2001, p.178).

A liberal nationalism discourse, whereby the Danish welfare state is also a welfare
‘society/community’, interlinked with common Danish values (Jespersen &
Pittelkow, 2005) has been employed by politicians when discussing

multiculturalism. Some topics are perceived as putting ‘pressure’ on Danish
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values (within the welfare state) such as globalisation, individualism, and
immigration, perceived as specifically Muslim immigration (Koefoed, 2006). These
perceived pressures have created a narrative interlinked with Orientalist
discourse, stereotyping the ‘Other’ (Muslims and immigrants) and threatening the
“progressive story of the Danish welfare community” (Koefoed, 2015, p. 227).
This dichotomy is also evident in Danish welfare work with Muslims and
immigrants (@land, 2019). Therefore, the exclusionary power in the established
‘truth-effects’ of constructing a discourse of Danish national identity whereby the
‘knowledge’ and ‘truth’ that the welfare state is integral to an idea of Danish
identity, functions to contain and control what is and is not Danish. Thus the
‘threat’ to unity of the Danish welfare state has resulted in the utilisation of power
to construct a discourse of Muslim Others and legitimised as ‘truth’ because of the
long-established discourses of Danishness or ‘rules’ for constructing a Danish
national identity (Felluga, 2015).

The welfare state is linked with the ‘myth’ that Denmark is a homogenous country,
influenced by Grundtvig’s notion of sameness evoked in the people and
perpetrated by academics and the media (Veninga, 2014). Since the early 20
century, Denmark has not been homogenous, as predominantly European
immigrants and migrants have entered and lived in Denmark for years. It was

not until the 1960s that Muslim migrants from Third World countries arrived.

Scholars like Jespersen & Pittelkow (2011) have stated that the arrival of
immigrants from varied backgrounds, such as Muslim, is a threat to social
cohesion in Denmark. Social cohesion is essential in maintaining the welfare state
and Danish identity because the welfare state is built on a shared knowledge of

values and beliefs.

Contextually, these ideas, and discourses have a dialectical relationship and are
linked to nationalism and multiculturalism in Denmark. Therefore, analysing how
the welfare state is perceived as embodying Danish ‘values’ and solidarity is
important to consider when analysing the data. It is categorised as a potential
indicator of banal nationalism within Denmark (Billig, 1995). Furthermore, there
is indication that populist parties in stronger welfare states focus on the salience
of Muslims and immigration’s effect on values and threat to the welfare state

(Ennser-Jedenastik & Koppl-Turyna, 2019).
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2.4 Star System

Linking the concept of ‘imagined sameness’ Gullestad (2006) suggests that Muslim
women in the media are used within a Star System, that seeks to promote views
that are out-with the norm of Islam or any criticism of Islam and thereby often
portraying these women as more Western. This is a function of power whereby
representation of ‘truth’ is constructed as legitimate when a Muslim voice is
framed as Western or aligning with a country’s national identity construction
(Foucault in Young, 1981). The Star System developed from Dominguez’s (1994)
initial research conducted on race inclusion within the Academy in America during
a period where focus was on “efforts to counter historical patterns of exclusion
based on racial classification” (ibid: p. 333). Dominguez (1994) concentrated on
the idea that a ‘star system’ was needed to control markers of differences between
black and white people. Universities competed with each other to hire black
academics, as a means of demonstrating ‘diversity’. Gullestad used this idea to
demonstrate the star system of ‘diversity’ within the media, where “specific
minority women are superprivileged” (2006, p.50). Minority women are selected

because they let;

“the media institutions attain several goals at once: the stars catch the
attention of the readers; the media are seen to be promoting racial or ethnic
democracy; they benefit from the charisma of articulate minority persons;
and they minimize the risks of being forced to make radical changes in the

institutional arrangements of the ‘white public space.” (ibid: p.51)

This ‘star system’, therefore utilises ethnic minority women to construct an image
of ‘diversity’ within the respective organisations. The media, through utilising Star
System members, use power to attempt to control and construct a representation
of diversity in representation and utilisation of pluralised ‘voices’. Thus, the
managing and normalisation of negative Othering discourses are utilised by the
discursive practice of constructing an image of diversity through using ethnic
minority women voices framed as ‘truth’. These ethnic minority ‘voices’ function
to allow the text producers (including newspaper institutions) to produce and
frame ‘forbidden speech’ (which may at that present in time be perceived as racist
or discriminatory) on Muslims as ‘truth’. Thus, the power behind the continual use

of Star System members results in the legitimation and normalisation of negative
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discourses on Muslims (Mills, 2003). Additionally, the use of Star System members
adds a further dimension of power whereby selected Muslims are given a voice if
they conform to the legitimising negative and dominant Othering discourses of
Muslims. Thus, Muslims are actively promoted to push ‘truth claims’ about their
perceived/framed own community. The Star System focuses on minority people
who downplay or denounce their ‘minority’ to become Norwegian. Gullestad
(1994) cites Shabna Rehman, a columnist for Dagbladet (Norway) as a Star
System Muslim woman who discusses the need for Muslims to integrate into
Norwegian society.

This theory is applied in the research, extending it to include Muslim men. The
research examines how ‘star system’” members who are ‘critical’ of their religion
and Muslims are used by newspapers to reinforce certain discourses and
ideologies. This thesis posits that the Star System functions to segment

newspapers’ ideological stance of national identity and political models of
integration through members to avoid being accused of racism or prejudice. This

functions with political economy of the media to produce “sensationalist content

from specific and limited sources” (Poole, 2014, p.114)

Jacobsen et al (2012) found in an analysis of Danish newspaper coverage on
Muslims over two weeks that Muslim ‘voices’ were excluded except those with “the
most critical point of views” (Ibid: p. 67). ‘Everyday’ Muslims tend to be excluded
in media and this contributes by “creating a distorted picture of Muslims and their
religion” (Ibid: p.67). Macdonald (2006) found the media silence the “diversity of
Muslim women'’s voices” (p.19), focusing instead on essentialized negative images
of Muslims. Other scholars have found signs of a variety of Muslim ‘voices’ now
included in the media (see Meer, Dwyer & Modood, 2010). Although, Munnik
(2017) theorises there is plurality of Muslim sources and voices which the media
can utilise it does not detract that the media will typically choose limited
‘representatives’ of Muslims in line with ideologies and political stances of the
newspaper, not demonstrating the diversity of opinions. This alludes to the
Foucauldian notion that discourse and power functions between not only what can
be said and perceived as ‘truth’, but also who can make ‘truth’ claims (in Young,
1981). In this aspect, within the Star System, certain Muslim ‘voices’ are
foregrounded because they legitimise dominant negative Othering of Muslims.
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Chapter Three: Political Models of Integration and Changing Political

Climate

This chapter ‘sets the scene’ for the research by outlining the cultural context and
political model of integration each country adopts when integrating Muslims. This
progresses to the changing political climate, (the rise of right-wing populism), as
a partial response to the political models of integration and Muslim receptivity in

each country but also in the wider European cultural context.
3.0 Multiculturalism

Multiculturalism has been defined as “politics of recognition” and based around
‘need’ (often used in ‘nationalistic politics’) and ‘demand’ (Taylor in Goldberg,
1994, p.75) from citizens within a nation-state. ‘Politics of recognition’, or the
need and demand for multiculturalism, outlines that identity is “shaped by
recognition or its absence, often by the misrecognition of others” (ibid, p.75).
Therefore, multiculturalism is required to recognise the cultural backgrounds by

which a nations’ citizens may ascribe as part of their identity.

Multiculturalism has many aspects and levels. Regarding the research
multiculturalism is defined as recognising citizen backgrounds and used to “fight
stigmas and barriers that prevent members of the group from fully integrating”
(Kymlicka, 2003, p.151). Linking multiculturalism with Muslims and additionally
immigrants is the dominant theme throughout Europe as is the idea of national
identity (Kivisto & Wahlbeck, 2013).

The ‘backlash’ against multiculturalism discourse (Vertovec & Wessendorf, 2010)
is rooted in homogeneity or the idea that it is “a necessary condition for
community, for civility and perhaps even for civilization and for the very possibility
of knowledge and knowledge claims” (Goldberg, 1994, p.20). Favouring
homogeneity is used in anti-Muslim discourse contesting multiculturalism. Most
Western democracies have historically at one point or another adopted an idea of
a mono-cultural nation-state (Kymlicka, 2003). The homogeneous nation-state
was viewed as the “possession of a dominant national group, which used the state
to privilege [various aspects deemed inherent (including identity, language and
literature) within the ‘culture’ that served] as the expression of its nationhood”

(ibid, p.149); minority groups were expected to assimilate. However, from the
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1970s to the mid-1990s recognition of diversity was expressed in laws throughout

Western democracies (Kymlicka, 2010).

The mid-1990s saw the beginning of the backlash against multiculturalism and
the increase in ‘nation building’. This backlash has developed from fear by the
dominant group within a nation-state; fear that diversity has become too
accommodating and ‘threatening’ to their (the ‘dominant groups’) ‘way of life’.
This has contributed to the rise of right-wing parties in Europe (ibid, p.97).
Additionally, multiculturalism and advocating for minority ‘group rights’ has been
categorised as potentially ‘bad’ for women (Cohen et al in Okin, 1999); ‘gay’ rights
(Mepschen et al, 2010) and negative for liberal values like human rights and
freedom of speech. This argument is often employed in political and media
discourse denouncing multiculturalism. In the political sphere focus on gender
has aided ‘radical-right parties’ to “join forces with such unlikely allies as feminists
and social democrats” (Akkerman & Hagelund, 2007, p.199). This is a simplified
argument for a complicated topic, classifying diverse and different groups of
people into mono-cultural category and promotes ethnocentrism and cultural
relativism (Bredal, 2006). By focusing on gender and LGBT rights right-wing
populists and far right groups have aided in normalising anti-Islam and discourses

of Muslims and increased support from women (Miller-Idriss & Pilkington, 2017).

The perceived failure of multiculturalism is failure of *‘macro symbolic integration’;
the idea that the shared ‘conception’ of the dominant society is not shared by
other groups of people and ‘the other’ is incapable of sharing this ‘conception’
(Modood, 2013, p.1). The cultural identity of what it means to be part of a
particular nation is discourse and linked with integration. Thus, if a discourse of
Muslims, such as Muslims not ‘sharing’ this common conception or cultural
identity, is normalized in the media it could contribute to the idea of not belonging
- because ‘they’ do not share our conception of what it means to be 'British’ or
‘Danish’. Despite ‘multi” implying many identities recognised and accepted in
society. Often the ‘failure of multiculturalism’ discourse is the ‘failure of
assimilation’ (Wodak et al, 2013).
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3.0.1 UK Multiculturalism

The UK has followed a political model of multiculturalism, which has been
acknowledged through its “historical background of imperial nationhood and a
concept of citizenship” (Meer et al, 2015, p.709). Multiculturalism became a core
element of New Labour within the ‘radical hour’ whereby the recognition of racism
within Britain, through a variety of reports and the 2000 Race Relations
(Amendment) Act, was signalled by New Labour (Pilkington, 2008, p.1). This
involved the ‘rebranding’ of Britishness; the idea that multiculturalism is British.
Under New Labour (1997 - 2001) multiculturalism was inspired by prominent
‘ethnic scholars’ like Tarig Modood and Paul Gilroy (Modood & Meer, 2013, p. 27).
Since the late 1990s this model has been increasingly scrutinised by the media,
academics, and influential writers such as David Goodheart and deemed a ‘failure’
by David Cameron (BBC, 2011). A new realism discourse, as part of a genre in
media discourse, emerged in the 1990s ‘allowing’ politicians to speak politically
incorrect about Muslims, including Muslims immigrants and excusing this as
representing and protecting the people from the ‘issues’ that multiculturalism had
brought to the West. This discourse was first permitted by Frits Bolkestein (former
Conservative Liberals leader) and saw the introduction of discourses surrounding

the ‘problem’ of cultural diversity (Prins, 2002, p.367).

Multiculturalism or the perception of a ‘multicultural problem’ in political and
media discourse arises typically during a ‘crisis’ (Brighton, 2007, p.6). The
Rushdie Affair in 1988 and the subsequent fatwa issued against Salman Rushdie
(in 1989) was a crisis marked as the beginning of a ‘cultural difference’ debate
centred on the MBritishness’ of British Muslims” (ibid, 2007, p.7). However, more
recent terrorist events, riots within urban areas of the UK and commissioned riot
reports labelling certain groups (i.e. Muslims) within society as leading ‘parallel
lives’ (Cantle, 2001) have contributed to the view, by some, that multiculturalism
is ‘responsible for domestic terrorism’ in the UK (Meer & Modood, 2009, p. 474).
These events were deemed turning points in moving ‘beyond multiculturalism’
(Joppke, 2004, p. 251), during this time, Labour began to discuss integration and
debate ethnic minorities’ requirement to assimilate to British “norms of
acceptability” (Blunkett in BBC, 2001, p.1) shifting the debate on multiculturalism
towards the right (Kundnani, 2002). Such events and reports, coupled with

increased anti-terrorism strategies within the UK have allowed “discourses of
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‘community cohesion’ [to emphasise] the assimilatory aspects of integration” and
foster a view that Muslims embody “radical ‘otherness’ [are illiberal] about
multiculturalism” resulting in “Britain’s security woes” (Meer & Modood, 2009, p.
481). Although writers such as Yasmin Alibhai-Brown have dubbed Britain’s
multiculturalism as tokenism, or the 3s model “saris, samosa and steeldrums”,
focusing on the good parts of the different cultures, without acknowledging social
inequalities, as witnessed in the 2012 London Olympics (Silk, 2014).

Although Europe politically has shifted towards the discourse of ‘failed
multiculturalism’; it is “an anxious rejection of the very fact of multiculture” and
not the policies implemented to ‘manage’ multiculturalism (Lentin & Titley, 2012,
p.126) but a fear of ‘the other’ (Lesinska, 2014). It is subject to ‘zombification’;
being killed and ‘re-animated’ to suit political motives such as shifting blame of
the Lee Rigby murder on to multiculturalism (Allen, 2015, p.31).

The changing discourse around multiculturalism and integration in the UK has
changed from the 1950s focusing on colour, race and ethnicity to religion (present

day).

Muslims have always been viewed as ‘the Other’ (Cihodariu & Dumitrescu, 2013).
Discourses on Muslims change and are influenced by institutions such as the
media, government and critical events, for example, a terrorist attack or political

commentary, and European expansion.

Events have shaped media discourses on Muslims and the questioning of
multiculturalism in Europe as a whole; multiculturalism and Muslims, including
Muslim immigrants, have “intensified...concerns, making a more palpable and
present threat out of the idea of an immigrant” (ibid, p. 53). Depending on the
event a Muslim can be viewed as a threat to security, values/culture or the

economy.

Issues concerning multiculturalism and the integration of people have become
‘politicized’, ‘economized’ and ‘securitized” “but also ‘Europeanized’ in the sense
of having been widely disseminated throughout the EU” (ibid, p.47). This further
justifies comparing Denmark and the UK to examine whether discourses on
Muslims are similar or different. Events such as terrorist acts have created a ‘shift’

and ‘defensive reaction(s)’ in politics with ‘populist rhetoric’ becoming legitimate,
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entering the mainstream “via a ‘permissive signal’ from leaders primarily Sarkozy
and Cameron” (ibid, p. 38 — 39) that multiculturalism has failed. The ‘peak’ of the
death of multiculturalism discourse happened between 2010 and 2011 with Dutch
populist right-wing politician Geert Wilders giving a speech scolding European
leaders for allowing terrorism in Europe, German politician Thilo Sarrazin
publishing a book about Germany ‘abolishing’ its identity and Angela Merkel and

David Cameron declaring multiculturalism a failure (Ossenwaarde, 2014, p.174).

3.0.2 Denmark Assimilation

Although like the UK, Denmark has a history of Muslim citizens, from, in the early
1960s, when guest workers were invited to improve the Danish economy. These
workers were not expected to stay; Denmark according to several scholars, has
been a largely homogeneous nation-state with one language (Kesergard, 2010;
Togeby, 2008); this is a typical ‘argument’ employed within anti-Muslim and anti-
immigrant discourse (Wodak et al, 2013; Lange & Mugge, 2015). Therefore,
Denmark did not seek to develop any discourse on integration until the 1980s.

However, the discourse and model is of assimilation.

Assimilation is defined as ‘one-way integration’, where the ‘newcomer’, or
perceived ‘newcomer’, must become like the host with ideally little disruption to
the “society they are settling in” (Modood, 2014, p.203); whereas all other forms
of ‘integration’ such as multiculturalism are ‘two-way’. The political discourse of
‘integration’ is often code for ‘assimilation’ (Wodak et al, 2013). The Muslim must
conform to the dominant culture and diminish/leave behind any aspects of culture
which do not conform to the dominant culture. This is evident in Denmark and
also in the UK amidst growing resentment, from some, towards Muslims and anti-
Muslim sentiments towards second-generation immigrant Muslims (Fekete, 2008).
Muslims, who are presented as supportive of ethnic “immigrant” culture, by, for
example, wearing symbolic markers of differences such as the Muslim veil, are

viewed in the media through an Orientalist lens, sub-ordinate to dominant Europe.

7 *Immigrant” culture here is in reference to the construction of Muslims as immigrant,
different from the dominant culture; an Other. Irrespective of, and not acknowledging
that Muslims are not one homogenous group but consist of many communities, one of
which is immigrants of varied backgrounds.
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Ethnic minority women have been discussed heavily in the media and women who
downplay their ‘otherness’ are rewarded as ‘star system’ members in the media
(Gullestad, 2006). This is part of an assimilation discourse evident in both Europe
and America (Cisneros, 2015 & Alsultany, 2015).

Denmark has never recognised multiculturalism as a political model and the
perceived ‘backlash’ against multiculturalism in the Danish case could be defined
as ‘a desire’ for further restrictions on Muslims in the country and the continuing
alleged ‘homogeneity’ often applied as the way ‘it has always been’ (Holtug, 2013,
p.190).

Denmark operates around an assimilation model because it functions to "*minimize
differences” (Haas, 2008, p.60). Although Denmark has never subscribed to
multiculturalism, Danish politicians have voiced opinions about the ‘failure’ of
multicultural policies (Meer et al, 2015); in 2008 the Danish politician Sgren Pind
suggested that Muslims and immigrants should be encouraged to assimilate not
integrate (Politiken, 2011). He was appointed Minister of Refugees, Immigrants
and Integration in 2011 and held this position for less than a year. In 2005
Denmark followed the Dutch idea of citizenship naturalisation and adopted a

similar model of citizenship test (Lowenheim & Gazit 2009).

Within the last 10 years an ‘anti-multiculturalism’ has developed towards
multiculturalism (Leegaard in Kivisto & Wahlbeck, 2013, p.170). The term
multiculturalism is not typically discussed in Denmark. Integration of Muslims or
‘value politics’ (a term created by Anders Fogh Rasmussen, the previous Danish
Prime Minister (2001 - 2007)) is dominant as outlined in the Liberal-Conservative
‘values commission’ outlining values of importance in Danish society (Ministry of
Culture, 2011).

The ‘threat’ to social cohesion has been salient within the Danish debate, primarily
due to the societal emphasis on equality and the importance of the welfare state
(Holtug, 2013). The welfare state and perception of certain groups of people
receiving more funds and preferential rights over the ‘indigenous’ people is a
common reaction to multiculturalism (Grillo in Vertovec & Wessendorf, 2010).
This is important because, in Denmark, Koefoed (2006) found, whilst interviewing
Danes, a narrative of ‘welfare nationalism’. Welfare nationalism can in some

narratives and discourses equate to the welfare state being ‘us’ rather than state,
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because of Danish history (see 2.2.2). Thus, the idea of the Danish welfare state
is of a shared national identity and culture, therefore, conforming to the idea of
Denmark as a homogenous country. This coincides with the anti-multiculturalism
discourse within Denmark, whereby due to the welfare state being prominent to
society, an adoption of multiculturalism would be viewed as a potential catalyst

for the fall of the welfare state and Denmark.

The Danish debate around integration or assimilation to Danish ‘values’ began in
the 1990s when Ekstra Bladet ran a campaign discussing De Fremmede (the
foreign), specifically Somali Muslim refugees, within Denmark and whether
Denmark should adopt towards a multicultural model; the argument was that it
was ‘the Danish peoples’ choice (Hervik, 2012). Somali Muslim refugees were
framed too different from Danes and therefore “could not be integrated” (Hervik,
2012, p.216). However, multiculturalism did not become a dominant issue in
politics until the 2001 Danish general election, when Muslims and Muslim
immigrants and multiculturalism became a politicised topic (Siim, 2015).
Although, other events such as 9/11 and a national incident regarding a Danish
Muslim politician Mona Sheikh (accused of supporting the Taliban) in the Summer
of 2001 (Hervik, 2002) helped the centre-right government to come into power.

The portrayal of ‘securitised” Muslims as a ‘fifth column’, willing to conspire
terrorist acts against the nation, is synonymous with anti-multiculturalism
discourse within Europe. Similarly, as are arguments of multiculturalism
supporting anti-human rights acts like female genital mutilation (framed as
supporting ‘backwards cultures’), gender inequality and the erosion of national
identity (Kymlicka in Vertovec & Wessendorf, 2010). This has fostered a
discursive schism, of inter-related discourses about women, freedom and Muslims
within and out-with academia (Bredal, 2006). Gender inequality is viewed as a
minority women problem because discourses in Danish politics are that Denmark
has achieved gender equality. This has created a focus on minority women, the

hijab and forced marriage (Andreassen, 2005).

The Danish centre-right retained power (as a coalition between the Liberals and
Conservatives) from 2001 - 2011 with support from the DPP, following a campaign
focusing on Muslims and immigration from both left and right parties (Akkerman

et al, 2016). During this period the government implemented a number of strict
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immigration policies, such as the '24-year rule’ and a higher expectation in
language proficiency required for citizenship tests (Kristensen, 2007). Although
these policies focus on immigrants they were devised from the ongoing framings
of Muslims overall in Denmark following 9/11 (Rytter & Pedersen, 2013). This
research, however, focuses on media discourse of Muslims and not policies

employed by the Danish and British government.

A focus on forced marriages and minority women has created a dominant
discourse of minority women and inequality as a problem and viewed as a threat
to Danish values. This is reflected in the "Government Action Plan for 2003 - 2005
on Forced, Quasi-forced and Arranged Marriages”. The idea being that cultural
heterogeneity is negative to social cohesion justifying utilisation of an assimilation
model in Denmark (Siim, 2015).

Some policies could be deemed as multicultural such as the ‘free schools act’
resulting in the highest public subsidies for Muslim schools in Europe (Siim &
Skjeie, 2008) or the multicultural policies implemented by certain municipalities
within bigger cities in Europe such as London or Copenhagen (Crul & Schnieder,
2010 & Faist, 2009). The official model of citizenship within political and media
discourse in Denmark is of assimilation. The rise and political dependence from
the centre-right of the DPP have been partly credited for the current political
framing of Muslims, although Dane’s have displayed historically negative views
towards Muslims (Anderson & Antalikova, 2014).

Different approaches are taken within the Danish debate on integration such as
mixing the active citizenship discourse with a traditional liberal approach to
integration (conforming to liberal ideas like freedom of speech, freedom of
religion) (Goodman, 2014). A precise definition of an ‘active citizen’ is not
specified and thus may cause confusion (Holtug, 2013). A conservative nationalist
discourse of complete assimilation into culture has been predominantly used by
the DPP. This ambiguity over the definition and constitution of an ‘active citizen’
is an important element to consider during the data analysis, because definitions
of integration as outlined are embroiled within different discourses.

As the literature shows, the discourse of anti-multiculturalism and Muslim is
interlinked and often when politicians or the media report or comment on Muslims

and different Muslim communities, the ‘failure of multiculturalism’ frame will be
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employed. The perceived ‘failure’ of multiculturalism is regularly blamed on the
‘Muslim’ Other. The attempt to use multiculturalism as a model of Muslim
integration is perceived as segregating groups of people, promoting extremism,
abolishing national identity and creating a disharmony towards the dominant
group of the nation-state and thus monocultural homogeneity becomes favourable
- ‘they must become like us’ - thereby shifting the meaning of ‘two - way’
integration into ‘one - way’ integration, i.e. assimilation (Wodak, 2015). This
element is important for conducting the textual analysis because many politicians
have replaced the word ‘assimilation” with ‘integration’ or related terms and this

may affect the framing and discourse on Muslim representation.

A fear-inducing anti-Muslim frame has been created focusing on multiculturalism
and the loss of national identity (Lesinska, 2014) therefore when examining
national identity, the political models of the UK and Denmark must be considered
and viewed as a potential link or Foucauldian ‘eventualisation’ (event that has
contributed historically to the present debate on Muslims) when analysing the

macro-environment of media representation of Muslims.

3.1 Right-Wing Populism

A variety of definitions of populism exist. It has been employed as an anti-
establishment synonym, comprised of anti-elitist and anti-pluralist ideas
embodied in identity politics (Muller, 2016), particularly body politics (Wodak,
2015). Right-wing populist parties encompass three main parts; nativism
(faithfulness to your country and ‘people’) authoritarianism, social ordering of law
and family values and populism (binary opposition of the pure people and enemy)
(Mudde, 2007). Right-wing populism is attractive to people who have been
affected by neo-liberal infiltration in Western society and the perception of loss
e.g. loss of national identity. Furthermore, Rydgren (2009) posits lack of social

trust and societal organisation membership as additional contributing factors.

Social trust or the trust in others in society has dwindled since the 1960s,
particularly trust in the “generalized other”. If people appear to be “doing their
fair share” then people trust them, if not, there is no trust (Putnam, 2000, p.142).

The decline in “social capital” or the decline in connectedness is linked to decline
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in social trust, premediated by growing inequality in America. Although Putnam’s
research focuses on America his idea can be applied within the wider neoliberal
societies, with Hart & Henn (2017) citing the “neoliberalisation of society” adding
to “increasing levels of cynicism” towards politics (ibid: p.2). Wren-Lewis (2017)
theorises that countries with strong neoliberal policies have “created a very large
group in society that were looking for someone to blame” (ibid: p1). Lack of trust
has contributed to the rise of right-wing populism and fascism in Europe, related
to rise in immigration, perceived to be predominantly Muslim, and the recession
(Algan et al, 2017). Additionally, trust in newspapers has declined in the West
with trust in journalist reporting and objective and governments fading (Peters &
Broersma, 2013 & Bakir & Barlow, 2007). This is partly due to propaganda and
media manipulation during WWI (in the UK) (Redley, 2007). The Net Trust Index
(EBU Media Intelligence Service, 2018) was developed to measure public trust in
institutions throughout Europe, results indicated that Nordics tend to trust printed
news (and trusted social networks least), whereas in the UK people tended not to.
This link between trust in media, politics, and neoliberalism is important to
acknowledge as it may be influential in how the press report on Muslims in
differing countries. Although traditionally Denmark has been a socialist country,
it has shifted towards neoliberal policies and in turn “culturalist discourses” “tinged
with neoliberal flare” via linking discourses of Muslims with economic discourses
(Casey, 2014, p.6). There has been increasing influence of neo-liberal ideology in
welfare states, including Denmark, influencing how ethnic minority men are
represented (Kolind et al, 2017).

The media influence right-wing populist support by reporting stories using news
‘cues’ of combining anti-Muslim and anti-immigrant attitudes with political
cynicism similar to right-wing populist rhetoric (Sheets et al, 2016, p.307). One
area is towards ‘political correctness’ (PC), which arose during Reagan-Thatcher
years of neo-liberal policy development in opposition to left politics (Fairclough,
2003). Political Correctness, according to Hall (1994), is a reflection of “the
fragmentation of the political landscape into separate issues..[the] refusal to
cohere any longer within some broader collective identity” (p.166). This is related
to the neo-liberal policies introduced by Reagan and Thatcher creating a

[\

“seductive appeal to selfishness” “possessive individualism”, whilst ‘exploiting’

fears of ‘otherness’ (ibid, p.169). ‘PCers’ attempted to ‘contain’ language on
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groups of people which gave a strategy to the New Right to utilise framing PC as

a tool to control ‘people’.

Focusing on a foreign enemy through a binary opposition, right-wing populists and
Far Right have typically highlighted a culturally homogenous past, portrayed as
‘harmonious’ in stark contrast to the threat of a heterogeneous, inharmonious,
present and future (Yilmaz, 2006). This threat comes from primarily Muslims
framed as non-Western. Ethno-national populism focuses on the “strategy of
presupposing or stressing difference” (Wodak, 2015, p.54) and ‘utterances’ of
discrimination are typically implicit or ‘coded’ (ibid: p.50) often with denial (Van
Dijk, 1992). Myth and oversimplification of an Us v Them dichotomy, is a key
element of populist discourse, embroiled within a conspiracy myth of political elite

fostering support for Muslims over the perceived ‘indigenous’ (Stoica, 2017).

As stated in Chapter One, the rise of right-wing populist parties in Europe is
significant because the discourse they utilise can be reinforced or “spread to
different fields and relate to or overlap with other discourses” (Wodak, 2015, p.48)
such as the press. The right-wing populist rhetoric functions as a dialectical
relationship of power with other discourses such as security and citizenship.
Discourses on Muslims, including immigrant Muslims, is often used with a
‘fictionalization of politics’ or the ‘blurring of boundaries’ whereby distinctions
between reality and fiction is unclear creating entertainment information and
simplifying complex topics such as the plurality of societies (ibid, p.12). Yilmaz
(2006) states the Left have opened a field of opportunity for the Far right to
embrace liberal left ideals via the “Left’s adoption of neoliberal orthodoxies [that
have created] a political void where discontent with the system was no longer

represented in the mainstream political system” (p.7).

Therefore, much like Foucault’s notion of power, right-wing populist rhetoric
functions as a dialectical relationship of power with other discourses like security
and citizenship. Due to this dialectical relationship, discourses are dispersed from
a ‘field of action’, such as political advertising, but can be “disseminated to other
fields” and (sub)genres (Wodak, 2015, p.48). Regarding this research, it is
essential to examine the rise of right-wing populist parties to understand their
popularity has a dialectical relationship with the press. Right-wing populism is not

exclusive to one region; it is visible in all parts of Europe and rather than a
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‘regional’ issue is “part of a new broader global political reality” across different
areas (Aydin-Dulzgit & Keyman, 2017, p.3).

The media and media discourse are ‘processual’, subject to change and influenced
by, whilst also influencing, events such as the rise of right-wing populists (Cottle,
2003, p.18). An important element to acknowledge is the notion that the
dialectical relationship, the relationship between two elements, between
institutions such as the press, political parties, events and the general public,
means that within the bottom-up form of power, voters partially dictate the
discourse surrounding Muslims and multiculturalism (Grillo in Vertovec &
Wessendorf, 2010). If people vote for right-wing populist parties because of anti-
Muslim discourses, parties from all stances may be influenced by this and adapt
rhetoric on Muslims, and the different communities within, and multiculturalism
to secure votes. However, mainstream parties, influenced by the far right/right-
wing, typically mix positions ‘to bridge conflicting preferences’ amongst voters
(Akkerman, 2012, p.63).

Right-wing populism was present in the 2016 American Presidential Election
whereby, the “great ideological trick of the neoliberal Right”, of using binary
opposites: positive Self and negative Other was evident (Samuels, 2016, p.19).
The wealthy were not blamed for any issues, but the ‘cultural elites’ (liberal media
and government) were the culprits for ills within society. Within the research
project, this ‘ideological trick’, has also been withessed in Europe and growing
resentment and blame towards the ‘liberal media’ for the failure of

multiculturalism (Vertovec & Wessendorf, 2010).

The rise in right-wing populism has been theorised as involving two issues, the
‘economic insecurity perspective’ or uncertainty of job security for the ‘left
behinds’ and the ‘cultural backlash’ perspective which emphasises the dilution of
the nation’s ‘values’ due to Muslim communities (Inglehart & Norris, 2016, p.2).
Nationalist parties are not a new phenomenon in Europe (the rise of nationalism
was evident in the 1960s notably in Germany and France) (Inglehart, 2015). The
legitimisation of an ‘acceptable’ nationalism within nationalist parties (often
employing national identity building myths in opposition with the ‘Other’) (Eatwell,
2000) has become prominent in recent years as a rhetorical tool to ‘appeal’ to

‘common sense of ordinary people’ as an aid to “counter charges of racism and
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right-wing extremism” (Betz & Johnson, 2004, p.315). Additionally, it functions

as a tactic of populism and fascism (Stanley, 2018).

Two central arguments are focused on in the rise of the far right; economic and
cultural. Inglehart & Norris (2016) argue that the focus has primarily been on
culture and voters fearing traditional values eroding, replaced by new values of
“greater approval of social tolerance of diverse lifestyles” (Ibid: p.20). Wodak
(2013, p.26) notes that ‘normalization” of Othering is evident in politics, media
and public discourse where populist rhetoric ‘recontextualizes’ anti-Semitic
prejudice onto other groups such as Muslims. Right-wing populists have common
features in that they; believe only they represent the People, operate with
exclusionary rhetoric, increasing utilisation of gender (focusing on freeing veiled
Muslim women who are ‘trapped’ by fundamentalist Islam) and are media savvy
(Siim & Mokre, 2013). This is the interdependent relationship or right-wing
populist perpetuum model, whereby they continue to push the boundaries of what
can be said about important topics in the media (Wodak, 2015). The strategies
of right-wing populists have ‘forced’ the media into a ‘no win’ situation where if
they do not report on xenophobic utterances from right-wing populists they may
be viewed as supporting them but by reporting, they further disseminate the
rhetoric (ibid, p.32). Right-wing populist parties are also not exclusively ‘right’ of
the political spectrum, some support left views on welfare and the elderly (like the
DPP), favouring what ‘the ordinary citizen’ supports. Thereby being more complex
than simply stating they are ‘far-right’ even though positions on Muslim
communities remain right (Aalberg et al, 2016). This is important to note because
it may be that not all voters of right-wing populist parties vote because of far-

right stances.

Part of the strategic media agenda populist parties utilise is when racist utterances
are made; party members typically respond in contradictory ways using
submissive (the admission of wrongdoing, often times resulting in the disciplining
of accused members) and confrontational strategies (alleging no wrongdoing)
(Hatakka, 2016). These strategies are employed to ‘appease racism’ (Hatakka et
al, 2017, p.268); the discursive strategy of calculated ambivalence or the
technique of retaining extreme voters whilst not ‘breaching liberal-democratic
values’ (ibid, p.264), often utilise freedom of speech as a defence (Wodak, 2013).

This strategy functions to normalize racism, pushing the boundaries of what can
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be talked about (Engel & Wodak, 2012) and allows for multiple, differing
‘ambiguous interpretations’ (Wodak, 2003, p.142) of topics potentially considered
taboo. Due to the interdependent relationship between the rise of right-wing
populism and the media, it is important when analysing national identity and
Muslim representation in the British and Danish press to examine the rise of right-

wing populism in both countries.

3.1.2 Danish People’s Party

Party Cabinet Composition Period
Denmark DI A F.Rasmussen | V-KF-(DF) 2001-2005
DF A.F.Rasmussen Il V-KF-(DF) 20052007
DI AF. Rasmussen Il V-KF-(DF) 2007-2009
DF L.L.Rasmussen | V-KF-(DF) 2009-2011
DF L.L.Rasmussen 1l V-(DF 2015-

Table 3.0: DPP Entering Mainstream Politics. Adapted from (Akkerman et al 2016,
p.3)

The DPP was established in 1995 after members of the Progress Party (an anti-
tax populist party) left to form the party with Pia Kjeersgaard as the leader. At
the time DPP were not viewed as a serious political threat, previous Prime Minister
Poul Nyrup Rasmussen famously stated they would never become mainstream
(Meret, 2010). However, in 1998 they received 7.4% of the vote establishing
themselves as a leading right-wing party. By 2001 general election, the DPP
entered mainstream politics, with the Progress Party support dwindling, after
receiving 12.6% of the votes, resulting in the Liberal Party (Venstre) and
Conservative People’s Party along with DPP receiving equal majority of seats in
parliament. Liberal Party and Conservative People’s Party formed a minority
government, with Anders Fogh Rasmussen as Prime Minister, with parliamentary
support from the DPP under the condition from DPP that stricter policies to control
Muslim immigration and the Muslim community were implemented (Pedersen,
2006). This resulted in an “influential coalition” partnership with Venstre
(Andersen in Liang, 2016, p.103) which has seen the DPP establish stricter

8Table key: V = Venstre, KF = Conservative People’s Party, DF = Danish People’s Party
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immigration laws targeting Muslim communities. DPP have been instrumental in
establishing the notion that “it is struggling to reclaim Denmark from a political
elite” (Hervik, 2012, p.212) [the ‘halal hippies’ (Boe & Hervik, 2008)] “that
betrayed it and turned it into a multicultural society” (Hervik, 2012, p.212). Social
problems are linked to perceived “Muslim immigration” in “ethnic terms” because
of “moral lassitude” with tighter immigration policies being the solution (Rydgren,
2010, p.61). This discourse has been dominant since the 1990s and is also
evident in the Danish mass media (ibid). With the cultural compatibility of Muslims
and the perceived erosion of ‘Danishness’ becoming dominant within Folketing
(parliament) attributed to the rise of DPP (Pedersen, 2006; Rydgren, 2010;
Hellstrom & Hervik, 2014).

The historical context of the Danish welfare system reframed as the ‘link’ between
‘homeland’ “to people’s struggle for democracy and social welfare” (Siim & Meret,
2016, p.112) with a focus on gender equality has aided the rise of DPP. They
frame themselves through a welfare-nationalist approach as protector of the
‘people’ who have contributed and built the welfare state in contrast to Muslims
(ibid). The anti-Muslim sentiments of the DPP have been evident in several
proposals such as in 2004 when the party proposed restrictions on the hijab in the
workplace. The headscarf was framed as ‘culturally decided’ and not aligned with
Danish gender equality (Siim & Skjeie, 2008). Gender equality and the gender
model in Denmark and Nordic countries has been viewed as a strong political
discourse focusing on men and women working; equality has become
institutionalised (Bergqvist, 1999). However, like other right-wing populist
parties, the party is selective in the gender equality agenda, and ‘integration’ has

shifted to focus on Muslim women (Roggeband & Verloo, 2007).

Members of the DPP are on various boards such as day care and school boards,
thus having an influence and impact in the wider society, which may explain the

popularity of this party.

The shift towards more right views on Muslims and perceived Muslim immigration
happened before DPP came into the mainstream. In 1982 the new right-wing
coalition government began implementing neoliberal policies; marking a shift for
the Social Democrats and the Left focusing on an ideological “third way” shift to

neoliberal ideas, particularly on unemployment (Betz & Meret, 2013). This shift
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away from ‘classical left” support for the welfare state left working-class voters,
disillusioned with the Left and paved a way for right-wing populists to dominate
discourses of the working classes typically reserved for the classic Left, and
introduce right ideas about groups of people (Yilmaz, 2012). The ‘issue’ of
Muslims and Muslim immigrants has been pushed by the far-right such as debate
on the 1983 Asylum and Immigration Act predicted to cause tension in Denmark
(Mikkelsen, 2019). Periods of crisis are used as an avenue for right-wing populist
discourse to dominate salient issues and construct dominant discourses. It is
necessary to reinforce these periods of crisis within discourse to remain ‘popular’
even after certain events (Yilmaz, 2006). This is necessary to consider when
analysing and comparing discourses diachronically and choosing events that could
be classified as ‘crisis’ such as terrorist attacks, because it aids in the examination
of shifting discourses. This idea coupled with the rising popularity of electoral
support for right-wing populist parties and incorporation of populist rhetoric from
left/right of the political spectrum and the fight for discourses regarding Foucault
aids the analysis.

Danish politics is grounded in consensus politics and function under a multi-party
structure - coalitions are the norm - there has been no one party majority in
Folketing (parliament) since 1909. Since 2001 Denmark has had five general
elections, the current parliament is '‘Blue’, a Centre-Right party led by Lars Lgkke
Rasmussen (Venstre) and is, unlike previous years, not a coalition government,
after talks of forming a coalition with the DPP fell through. However, because they
are a minority government with only 34 out of 179 seats in parliament, they will
be influenced by the DPP and other right-leaning parties regarding policies and
legislations (Deutsche Welle, 2015).

The rise of DPP is evident when examining votes in general elections over the
years, by 2015 election they were the second most popular party. Parties of the
left have employed the rhetoric of DPP with Mette Frederiksen, leader of left Social
Democrats), stating a ‘bond’ on immigration policies, focusing on Muslim
communities, with the Danish People’s Party (Wienberg, 2018) signalling the
mainstreaming of DPP (Christiansen, 2017). The DPP have shifted their rhetoric
from focusing on the need to tighten immigration and integrate Muslims into
Danish society, to the ‘danger’ Islam poses to Western values or the Clash of

Civilizations discourse. This discourse has been utilised by authors like Jespersen
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& Pittelkow (2006) citing the conflict between freedom of speech, a key
component of the traditional ideals of Danishness, and the ‘power’ authoritative
Islam has created over Europe following the perception of a large influx of Muslim

immigrants (Jespersen & Pittelkow, 2011).

The main focus of DPP is nativist, native Danes are under threat by Islam, whereas
previous research has indicated high unemployment leading to higher support for
populist parties, the opposite is true for Denmark. This is because it opens an
avenue to frame Muslims as a threat via “value-based issues” (Bachler &
Hopmann, 2017, p.32). The DPP has had charismatic leaders (Pia Kjsersgaard
1995 - 2012 and Kristian Thulesen Dahl 2012 - present) and MP’s; Morten
Messerschimdt received the ‘most personal votes in history’ in the 2014 EU

elections (Liljeqvist & Voss, 2014, p.1).

1993 - 2001 was a period of left-wing governments, where focus on Muslims and
Muslim immigrant communities, from opposing parties on the right including right-
wing populist parties were used as part of agenda-setting and this aided the rise
of DPP because the left would not discuss the ‘issue’ of “immigration”. However,
immigration was still pushed as an important topic discussed on all political
spectrums (Green-Pedersen & Mortensen, 2010). This agenda-setting has
involved DPP linking issues with Muslims and Muslim immigration, such as
economy welfare and crime as a communication strategy to keep Muslims and
Muslim immigration a dominant topic (Aalberg et al, 2016). The interdependent
relationship between right-wing populists and the media means the discursive

strategy of linking Muslims with other topics may be employed in media discourse.

The strength of right-wing populist parties lies in normalisation of the idea that
the populist right has successfully presented traditional Left’s “humanitarian and
internationalist traditions have been successfully presented by the populist right
as the main reason for the erosion of the welfare system” (Yilmaz, 2006, p.176).
Over the years, mainstream parties of both political spectrums have employed the
DPP rhetoric because the DPP is “closely associated with the general tone of the
mainstream debate on immigration” (Hellstrom, 2016, p.7) and because the
rhetoric has entered mainstream debate, it is difficult for other parties to
negatively portray right-wing populists. (Hellstrom & Hervik, 2014). Hellstrom

& Hervik (ibid) found the media tended not to question DPP views on Islam or
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framed Islam as the ‘beast’ (ibid, p.462). Therefore, the rhetoric has continued
unquestioned, in some cases, Danish newspapers have supported the DPP
(Hervik, 2012).

3.1.3 UKIP

In Britain there is usually a majority party (except between 2010 and 2015) and
from 2001 - 2015 British politics shifted toward the Centre Right.

UKIP, a right-wing populist party, was founded in early 1990’s by members of the
Anti-Federalist League (Ford, et al 2012) during a time when multiculturalism
experienced a ‘backlash’ against a discourse of “rise in nation building and
common values and identity, even ‘return for assimilation” (Kymlicka, 2012, p.4).
Euroscepticism and hostility to Muslims and Muslim immigration after UKIP’s
success in 2004 and 2009, have had an effect on mainstream politics and media
reporting on Muslims and Muslim immigrants (Hayton, 2010; Sheets et al, 2015);
opening a “space’ for the radical right” (Ford & Goodwin, 2014, p. 280).
Furthermore, the rise of far-right parties such as the BNP have paved a platform
for UKIP to enter mainstream (Allen, 2010).

The party describes itself as “democratic, libertarian party” (UKIP, 2012),
although, UKIP is defined in some areas of the media and academia as a populist
party (Wodak, 2015 & Abedi & Lundberg, 2009). Table 4.0 highlights the rise in
voter support for UKIP and the neo-Nazi BNP°. UKIP voters and BNP voters read
tabloid papers towards the right of the spectrum and critical of Muslim
communities (Ford & Goodwin, 2010; Ford et al, 2012).

° Unlike UKIP (who are a ‘moderate alternative’ to BNP (Lazardis & Tsagkroni, 2016,
p.249), BNP (with fascist origins) have never won a seat in parliament and are overtly
racist and anti-Islam with neo-Nazi ideology, considered impolite and thus not adapted
by the mainstream.
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Selected European right-wing parties 19862013, national elections

1986 1988 1990 1992 1993 1994 1995 1996 1997 1999 2001 2002 2005 2006 2007 2008 2010 2012 2013

United Kingdom

Independence Party

(UK)' 0,01 0,34 1,48 2,2 3,10
British National

Party (UK) 01 01 02 0,7 19

Table 4.0: Rise in Voter Support for UKIP. Source: Wodak, 2015

A ‘post-imperial crisis’ in Britain has allowed a “structural susceptibility to populist
politics” (Gifford, 2006, p.857), because of Britain’s lack of “unifying conceptions
of ethnic or civic nationhood...[amidst] imperial decline” (ibid, p.856) due to a
post-imperial and multi-national history. This has witnhessed a ‘need’ for the Other
to redefine a ‘new’ British identity. Originally, like UKIP’s first ‘enemy of the
people’, the Other was Europe (since 1970s), supported by Enoch Powell focusing
on anti-Europeanism and English nationhood. UKIP is currently an anti-
immigrant, anti-Islam, populist party (although the EU remain an enemy). This

A\\VH

is part of an “integrative’ identity concept, related to nativist body politics”
(Wodak, 2015, p.41), whereby ‘traditional’ and ‘new scapegoats’ are presented in
opposition to the pure people (ibid). European Identity has been used by UKIP
strategically in opposition to the influx of Muslims into the UK, particularly after

9/11, and more recently during the refugee crisis starting in 2014.

Although the Commonwealth and Immigration Act 1962 “set the terms of debate”
around race (Webster, 2018, p.11). The rise of right-wing populism rhetoric has
been witnessed pre-UKIP, Enoch Powell’s ‘Rivers of Blood’ speech did more than
ignite anger, it successfully linked;

“the issue of immigration to the question of race relations so intimately

that in British political discourse the two are inseparable”
(Cohen, 1994, p.53)

This racialized notion of immigration has shifted to a culturalized image of the
Muslim Other, via ‘liquid racism’ (Weaver, 2010) or the ‘new’ racism (Barker,

1981), irrespective of being an immigrant or not. Focusing on common sense
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discourse (Allen, 2015) the reinforcement of cultural differences is dominant
(Fox et al, 2012).

The rise of UKIP has been accredited to voters’ lack of trust for main political
parties regarding Muslims and immigration (McLaren, 2013), coupled with the
founding leader Nigel Farage’s ‘ordinary man’ British image (Lazaridis & Tsagkroni,
2016) and celebrity members such as talk show host Robert Kilroy Silk.
Additionally, the media-savvy, campaign style of Farage has been credited with

gaining agenda-setting media coverage (Cushion, Thomas & Ellis, 2015).

It is predicted that UKIP will continue to do well in elections because “immigration
is having detrimental effects on public attitudes to the political system in Britain”
(McLaren, 2013, p.17) and increasing links with the Far Right. The rise of UKIP,
xenophobia, anti-Muslim sentiment and scepticism about immigration, which is
framed as linked to Muslim communities, in the UK has resulted in shifts in
immigration policy in the mainstream parties. The rise in people voting for UKIP
indicates a wider trend within politics in the UK (Hayton, 2010). The four countries
of the United Kingdom are allocated into parliamentary constituencies; however,
the Government is responsible to Westminster. Since 2002, there have been four
general elections; the current government is led by Theresa May (Conservatives
with support from DUP).

Some voters, viewed as ‘polite xenophobes’ (Ford et al, 2012), have shifted party
support from Conservative and Labour to UKIP because of their anti-immigration
stance. Journalists, such as Andrew Neil, have described UKIP as a party
supported by unhappy Conservatives. As evident with two Conservative MPs
Douglas Carswell and Mark Reckless defecting to UKIP in 2014. However, UKIP
has been viewed as attracting previous Labour working-class supporters (Ford &
Goodwin, 2014).

UKIP has shifted from starting as an anti-EU party (applying pressure to the
Conservatives to become more Eurosceptic) with support from middle-class
Eurosceptic Conservatives to focusing, post 2009, on anti-Muslim and anti-
immigration stance; gaining support from previous Labour supporting working-
class voters (Ford & Goodwin, 2014). Taking over the Conservatives ‘ownership’

of immigration (Dennison & Goodwin, p. 179).
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The rise of UKIP and demise of Labour in 2010, with Gordon Brown’s “Mrs Duffy”
altercation, highlighted the lack of voter confidence in Labour’s “ability to manage
migration” (Carey & Geddes, 2010, p.864). The result of which led to then Labour
leader Ed Miliband ‘admitting’ that Labour “got it wrong on immigration” and
should have acknowledged the public’s concerns over immigration or perceived
“immigrant” groups (Miliband in Little, 2012, p.1).

Some mainstream politicians have shifted further to the right due to local and
regional success for members of UKIP (Wodak, 2015). This was evident in the
Conservative ‘in/out’ referendum on Europe, and Home Office mobile poster ‘Go

Home' campaign aimed at illegal immigrants (Deacon & Wring, 2016).
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Chapter Four: The Press

Chapter four examines and outlines theories of the press including mediatization,
agenda setting and framing, press systems in the UK and Denmark and outlines
examples of media representation of Muslims within Europe and UK and Denmark.
Examining these areas is important because representation in the media is
mediated; it is re-presented. This results in embedded ideologies (Hall, 1997),
which must be examined within discourse, the primary tool used to analyse the
data, and how this re-presentation is achieved aids the research process and

analysis.

4.0 The Function and Historical Development of the Press

The theory of the press as the fourth estate (Carlyle, 1841), developed in the 18
century, starting first as a term to mock journalists used by MP Edmund Burke.
It indicates that the press should have a standing in the ‘political system’ (Schultz,
1998, p.15) to report to the public, reflecting different opinions and seen as a way
to diminish governmental powers. This is viewed as on equal par with other
estates of power such as the executive, the legislature and the judiciary (Hess &
Walker, 2017).

The press is viewed as ‘free’ or autonomous from government influence.
Journalists must report on issues the public should be aware of and adhere to
rights of liberal society, particularly, freedom of speech (Ward, 2014). This is
known as the ‘Whig’ version (Curran, 2002). The press has a duty to the people
to report accurately and report the opinions of the public to the legislative; serving

as a critical function of democracy.

Within this theory the press has an essential role in monitoring and reporting on
the influential and powerful sectors within society such as government and
business, functioning as a civil ‘watchdog’ for the public, “expos[ing] - and thus -
preventing abuse” of government (Jamieson & Waldman, 2003, p.24). This allows

the public to form opinion on a variety of issues and enable social change.

The free press provides a forum for discussion and help form political communities
(Bollinger, 1991). Habermas defined this forum for discussion as ‘the public
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sphere’, or an essential conceptual or physical space where the public may debate
issues in a ‘democratic forum’ independent from the state (Livingstone & Lunt,
1994).

Jamieson & Waldman (2002) outline that when journalists function as watchdogs,
particularly when scrutinising politicians, they often become "“amateur
psychologists” analysing the ‘psyches’ (ibid: p.24) of politicians which goes
beyond the watchdog role of the press. This is in contrast to the previous
authoritarian approach of the 17™ century viewing the press as supporting
authority (Ward, 2014), which ended when the press licencing 1695 in England
expired, the Court of Star Chamber in 1641 was abolished and the repeal of press
taxation 1853 - 1861 allowing for a free press to emerge (Briggs & Burke, 2009).
The financial growth of newspapers allowed them to become independent from
government subsidies further, with journalists paid better, allowing improved
reporting and use of sources (with less reliance on ‘official sources’), partly
contributing to the development of a free press (Curran & Seaton, 2009).
Although, the liberal theory of a free press should also consider the barriers to
entry into the market. The first Royal Commission on the Press (1949)
(established from concerns of press concentration limiting free speech) advocated
for ‘free enterprise’ or free speech in the press and did not classify concerns of
ownership or advertising an issue. This has not resulted in a diverse range of
representation (most newspapers in UK and Denmark are right-wing) due to the
financial difficulty to enter the market and starting a newspaper (ibid, 2009).
Additionally, although the press is ‘free’ the majority is right-wing and thus frame

stories in line with political stances.

The business model of the printed press functions as a cash cow and is two-fold;
stories are selected for readers to interpret and readers are sold to advertisers
(Picard, 2010). The rise of ‘infotainment’ or journalistic focus on entertaining
rather than informing, negates the principle of a watchdog press reporting on
stories to inform the public and scrutinize those in power; transforming the press
into “lapdog[s] for publicists”, selling entertainment to readers and readers to
advertisers (Perebinossoff, 2008, p.172). As Habermas stated, a “refeudalization”
of the public sphere in which commercialisation and infotainment “came to control

and manipulate the media and state” has had the opposite effect of the press
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functioning as a watchdog for the people and an essential part of democracy
(Kellner, N.D, p.4).

4.1 Press Histories and Structure

Examining Hallin and Mancini’s (2004) press structure theory of media systems of
each country is essential in linking Foucauldian theory of power whereby political
leanings of newspapers potentially aid as a ‘power tool’ when constructing national
identity and representation of Muslims. The contextual question of how each
country developed their press systems is essential because, “institutional patterns
inherited from earlier periods influence the direction they take” (Hallin & Mancini,
2004, p.11). The theory of the press as ‘one-dimensional’, focusing on the market
solely is contested by Bauder (2011) who suggests that the media still function
within a dialectical relationship to wider society.

4.1.2 UK

The British press developed from pamphlets, ballads and weeklies’, filled with
romance or politics (with clear political stances) and purchased by elites (Rubery,
2009) to the expansion with new competitors into the market following the
abolishment of the Stamp Duty Act in 1855 (after protests from newspaper owners
on the “tax on knowledge”). With the increasing financial reliance on advertising,
radical newspapers relied less on politicians and political parties, although
subsidies were still present. Coupled with new forms of news emerging such as
foreign news, the introduction of The Telegraph embraced this new form of news,
adopting American style paper with top journalists. The early 1900s saw the
expansion of advertising in the press, growing from “£20 million in 1907 to £59
million in 1938” (Curran & Seaton, p.44) reducing the focus of politics favouring

entertainment.

Additionally, this era saw the development of the press as the ‘fourth estate’; The
Times (in 1803 moved away from government subsidies) and Manchester
Guardian editors were free to edit without ownership or political intervention
(Williams, 2009).

The UK print press was dominated by press barons in the 20th and 21st century,
who were predominantly ideologically right — far right leaning politically (McNair,
2009). Press barons created vast empires reducing the concentration of
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ownership to the Harmsworth brothers; Lord Northcliffe (who owned The Times
and The Daily Mail amongst others), Rothermere (owner of Association
Newspapers Limited) and Sir Lester Harmsworth and Lord Beaverbrook (the Daily
Express, London Evening Standard and the Sunday Express). News propaganda,
although popular, was accompanied with increasing focus on entertainment
(Curran & Seaton, 2009).

The Harmsworth brother’s newspaper ownership provided a platform for personal
political interests. Lord Northcliffe, particularly, sought to use this. He was known
as a supporter of Nazi Germany (Thompson, 1999). Newspaper campaigns were
run by the Rothermere press, for example, to protest relocating Jewish refugees
from Nazi Germany (Greenslade, 2005). This politically influential campaign
prevented granting asylum to some Jews. The small concentration of ownership
and publishing costs meant little opportunity for other competitors to enter the

market.

This political concentration was evident during the press baron’s era when for
economic and political reasons, advertisers ‘discriminated’ against the left press
(Curran & Seaton, 2009, p.49), resulting in many left newspapers closing.
However, the development of market research in advertising saw the advent of
promoting the ‘working class reader’ to advertisers (who at the time were
politically left and read the ‘radical press’) (ibid). The emergence of
entertainment-focused news was contested by the 1949 Royal Commission on the
Press, citing that The Mirror mainly dedicated a large proportion of space to
headlines reducing and simplifying news, distorting events (Parliament, 2018),
leading to the establishment of the Press Council in 1953, replaced by the Press
Complaints Commission in 1991. Concentration of ownership has led to reports
such as the McGregor Commission (1974 - 1975) citing political bias in news
reporting and establishing the Code of Practice (Curran, 2000), the Press
Complaints Commission (PCC) and later IPSO (independent press standards

organisation).

The year 1969 saw the emergence of press baron Rupert Murdoch after he
acquired News of the World and The Sun, and in 1981 The Times. By 1987
Murdoch owned one in three newspapers and established the stage for ‘tabloid

values’ (Williams, 2009, p.211) dominating the industry so much that quality
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newspapers began including ‘tabloid-size sections’ (ibid) in their papers.
Murdoch’s papers have been cited as reducing journalistic standards. The Sun,
particularly, is a paper which changed the market via infotainment, with the
adoption of new technology resulting in the 1986 Wapping dispute. Murdoch
transferred his newspapers to Wapping; firing 5,000 print workers. This shifted
power relations of newspapers and news production (Franklin, 2008). It changed
the production process of newspapers in UK with most newspapers utilising News
International printing practices and relocating from Fleet Street to the Docklands
by 1988 (ibid). The now-closed News of The World, following the phone-hacking
scandal and resulting The Leveson Inquiry, revealed the growing political power
Murdoch has achieved since Wapping, allowed for the phone hacking to happen
(Macintyre, 2016). IPSO replaced the Press Complaints Commission (PCC, 1990
- 2014) as press regulator in 2014 following the Leveson Inquiry. However, like
the PCC, IPSO has an Editor’s Code of Practice, has limited power, has never fined

nor ordered a newspaper to apologise for inaccurate reporting (Temple, 2017).

The UK media is concentrated, with concerns that it is endangering “media
pluralism and diversity” (Iosifidis, 2016, p.425). Although, legislation to protect
pluralism is in place, such as the Communications Act (2003) and Enterprise Act
(2002). The Communications Act (2003) removed the sanction of joint ownership
in television and radio allowing Murdoch’s empire to grow further (ibid). Pre-
Communications Act (2003), Margaret Thatcher allowed Murdoch (despite owning
The Sun and News of the World) to acquire further ownership of media such as in
the 1980s when News International acquired The Times and Sunday Times. This
reflected the interlinked relationship between the press, ownership and political
affiliation; that it remains partisan. Media concentration continues to grow in the
UK with the Barclay Brothers who own/owned: The European, The Scotsman,
Sunday Business, The Telegraph Media Group (The Daily Telegraph, Sunday
Telegraph and The Spectator). In 2006, 133 journalists were made redundant by
The Telegraph Group prompting National Union of Journalists to accuse them of

illegal redundancies.
4.1.3 UK Media System

The UK is a ‘liberal’ media model with a history of early development of press

freedom and ‘mass-circulation’. It does not have as high a circulation as the
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‘democratic model’ and is deemed closer to ‘the world of business’ and “highly
partisan” (Hallin & Mancini, 2004). Like Denmark, is theorized as having a
‘stronger commentary tradition’ (ibid, p. 75 - 76).

This liberal model is similar to the ‘democratic corporatist’ model (Benson et al,
2012). The ‘liberal’” model is categorized as having “a high differentiation...from
“other social bodies”” (p.80). Producing predominantly commercial news;
commercialization is the most ‘advanced’ out of the three models. Hallin & Mancini
(2004) state that media systems continually evolve. This is the case with the UK,
which is less liberal than the outlined model, closer to the democratic model with
an “ideologically polarized press” and high government intervention (Briggemann
et al, 2014, p.1043).

Press partisanship is strong in the UK and newspapers have a history of ‘revising’
support for political parties and politicians. In the 1992 general election, The Sun
supported and credited themselves for the Conservative’s election success with
the headline “It was the Sun Wot Won It”". However, by 1997 The Sun had shifted
support to the Labour party. In 2010 The Sun headline was again used in the 2010
general election (Wring & Deacon, 2010). Unlike the Danish newspapers, UK

newspapers have shifted support for parties.

The UK is ranked forty in the Press Freedom Index (Reporters without borders,
2018), down two points since 2016 with the Terrorism Act (where journalists must
provide information on sources potentially limiting freedom of speech) and
affecting ranking (Aitken, 2018). The July 2005 bombings and government
involvement such as the Investigatory Powers Act 2016 are cited as restricting

freedom of speech (Reporters without borders, 2018).

The World Association of Newspapers and News Publishers 2014 report highlighted
concerns of UK Government’s ‘repressive regimes’ (p.28) limiting freedom of
speech after the Leveson Inquiry. The report found “a lack of constitutional-level
guarantees for freedom of expression” (p.28) creating a press system open to
abuse by Parliament (p.28). Furthermore, post-Leveson saw interpretations of
the British media becoming fearful of libel in reporting certain issues. These have
been attributed to other ‘factors’ such as time-constraints and staff shortage
(Morrison, 2017, p.25). Within the UK several Race Relations Acts have been
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passed since 1965, and in 2010 The Equality Act was passed, creating one Act by
combining 116 aspects of legislation to “protect the rights of individuals [and]

equality of opportunity for all” (Equality and Human Rights Commission, 2016,
p.1).

4.1.4 Danish Newspaper History

A brief history of the Danish press outlines that up to the mid-19™ Century the
translation of foreign newspapers was used in Scandinavia (Hgyer, 2003). In
1675 the first Danish newspaper was launched. The rise of the newspaper
entrepreneur in Denmark saw J].C Ferslew own four papers from the 1860s -
1880s, whose editorial organisation of papers and ‘popular daily’ style influenced
the Scandinavian press (ibid, 2003). Ferslew newspapers targeted upmarket and
downmarket focusing on a style similar to the socialist’'s newspapers to gain more
readers (ibid, 2003). However, 1848 has been viewed as the “year of abolition
of censorship” and rise of the free press (Sgllinge, 1999, p. 36). During this period
the daily became popular and newspapers printed on average six times a week.
The constitution of 1848 mentioned freedom of speech, but the right to print was
added in 1953 (section 77) transitioning from ‘limited monarchy’ (Stromback,
@rsten & Aalberg, 2008, p.26)

During the 1860s, political parties and the opposition began to publish papers to
influence voters within Scandinavia. This four-party system representing each
political party was most evident in the 20" century. There was a paper for
socialists, liberals, agrarians and conservatives, although the party press was
predominantly socialist (Shultz, 2007). Establishing a ‘voice’ for the parties, it
involved linking the party and the newspaper by focusing on the ownership,
content and readership to increase support (Hgyer, 1995). The newspapers were
regionally spread according to specific areas, political orientation, used as a
‘weapon’ politically (Sgllinge, 1999, p.39) and were a monopoly. Party papers
were edited and written by party members and during election periods were used
as propaganda.

The age of press reform began when Politiken was transformed into an omnibus
paper by Henrik Cavling in 1905 (Thomsen, 2008). In the 1960s several

newspapers closed, and ‘other’ political voices were included in papers to move
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away from the political loyalty of the past and create an omnibus press as the new
press system (Dahl, 2016). During this period, press ethics were reformulated
and growing professionalism established through educational institutions. In
1964, the Danish Press Council was established to regulate the Danish media,
ensuring the media uphold to press ethics of Section 34(1) of the Media Liability
Act (Pressenzevnet, 2017).

Although this was a gradual process; newspapers were divided into morning
(focusing on news) and evening newspapers (focusing on ‘elite’ issues like culture)
(Sellinge, 1999). The rise of the politically neutral public service broadcasting
companies in the 1960s also contributed to the shift towards balanced journalistic
reporting in Scandinavia overall (Dahl, 2016). Readership became more
demanding of news coverage for newspapers to provide “universal information to
think and talk about” (Sgllinge, 1999, p.44). This saw the reformation of the
newspaper layout with the addition of images, to meet the increasing competition
for a readership, not attainable by political leaning alone but via varied ‘universal’

content.

Since the 1990s, the formation of a triopoly of morning newspapers consisting of
Berlingske, Politiken and Jyllands-Posten was established. These papers continue
to be the most popular newspapers (in circulation terms). Concentration of
ownership is evident in the Danish media landscape. Berlingske Media have, since
1995, owned many newspapers including two of the ‘big 5 newspapers;
Berlingske Tidende and BT (the remaining newspapers of the big 5 being;
Politiken, Jyllands-posten and Ekstra Bladet). However, the Danish Competition
Authority is in place to prevent monopolisation of the media (Terzis, 2007). Due
to the reduction of newspapers in the market-place, the politically dominating
newspapers altered to appeal and gain the custom of the varied readers (Sterling,
2009), shifting from marketplace pluralism to internal pluralism (Hjarvard, 2007).
The 20™ century has witnessed a divided press system in Denmark, paid
newspapers are commercial and focus on political comments and “attitude-

oriented journalism” (Hjarvard, 2007, p.50).
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4.1.5 Danish Media System

Denmark is a ‘democratic corporatist’ media model (Benson et al, 2012).
Denmark has a high newspaper circulation, high level of freedom of speech and is
viewed as a ‘social institution’ to which the State ‘has responsibility’ to support
the democratic function of the media (Hallin & Mancini, 2004, p.74). Laws and
regulations of the private press were established “securing the autonomy of the
press” (ibid: p.35), focusing on journalism education and ‘indirect subsidies’.
Press subsidies in Denmark were introduced in the 1960s and viewed as “cultural
policy” to “safeguard regional and political diversity” (Syvertsen, et al, 2014, p.47)
to “uphold...diversity of political opinions and geographical diversity” (ibid: p.54).
These subsidies are direct (government funds given to newspapers) and indirect
(newspaper exemption of VAT - although not digital editions) (Hjarvard &
Krammer, 2015). A high level of professionalism is evident in Denmark with early
establishments of associations such as Association of Copenhagen Journalists
1880 (Esmark & Blach-@rsten, 2014) and the merging of unions and associations
— The Danish Union of Journalists - in 1961 (ibid).

The ‘democratic corporatist’ media system has historically, a high level of political
parallelism. Hallin and Mancini (2004) note that political parallelism is
‘diminishing” and eventually the commercial aspect will dominate. Media systems
within the ‘democratic corporatist’” model contain a “legacy of commentary-
oriented journalism” (Hallin & Mancini, 2004, p.74). This legacy, in Denmark, has
led to the development of “new political bloc parallelism” (Hjarvard, 2007, p.33)
where newspapers now support the centre-left or right political parties. Although
not all news topics are centred on politics they are framed to show sympathy for
the paper’s party bloc. It is strident in promoting ytringsfrihed (freedom of
speech), a dominant principle in debate on Muslims and Muslim communities
following Muhammedkrisen (Mohammed cartoons crisis) (Berg & Hervik, 2007).
Denmark is recognised as valuing ytringsfrihed over human rights of ethnic
minorities (ENAR, 2005). The Danish Penal Code criminalises any threats and
defamation against religious or racial groups. In recent years mainstream and
far-right parties have debated altering the Code, because too many people are
prosecuted under it (ENAR, 2014).
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Hallin and Mancini’'s theory of press models’ is effective, changes in media
investments and profit demands across Europe have developed the argument that
the different press models are potentially ‘diminishing” (Allern & Blach-@rsten,
2011, p.93). During the years after World War II newspapers were generally
owned by political parties, family companies and local shareholders. However
recently, the concentration of ownership has intensified, and now large companies
own newspapers, including mergers with companies overseas and commercial

competition is rife (Sterling, 2009).

Allern & Blach-@rsten (2011) theorize, institutional research into the Scandinavian
media systems has demonstrated commercialization and political parallelism co-
exist. This is achieved by viewing political parallelism in two strands at the
“organizational and ownership level news media content and ideological
orientation” (ibid: p.93). Additionally, they found political affiliation affects how
issues are framed in Danish newspapers, denoting that Denmark is not a ‘pure’
democratic press system, but becoming more ‘liberal’ (Esmark & @rsten, 2014).
This is reflected in the shift from independent news to a ‘competitive news regime’
with increased competition from advertisers, metro newspapers and social media
(Curran et al, 2009). Journalists now ‘collaborate’ with politicians to “co-produce
political news” (Blach - @rsten, 2014, p.94). Denmark has evolved from a partisan
press to the “omnibus principle” where a new press era of “commercial interests”

has developed focusing on readers as target markets (Willig, 2007, p.11).

The rise of online media, wider competition, such as free newspapers and online
media, and decline in advertising have affected the Danish press and a ‘re-
politicization” of newspapers occurred post 1990s, evident in coverage of the Iraq
war, whereby newspapers offered more ‘opinion’ pieces (Hjarvard & Kristensen,
2014). This was also evident in the anti-Muslim and anti-immigrant, DPP
supporting campaign run by Ekstra Bladet in 1997 (Hervik, 2012, p.20). With
news shifting from descriptive to interpretive and investigative; as Albaek (2011)
found Politiken has acknowledged readers search for current events via social
media but “background information, analysis and commentary” from print (ibid:
p.346).
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Weekly printed newspaper readership in Denmark 2015 was 42.5% (Nordicom,
2015), this year marked the time of “stabilisation in the decline of printed
newspapers” and the level of trust in news was 46% (Schrgder et al, 2017, p.1).

Denmark is ranked four on the Press Freedom Index (2017) and places a high
value on freedom of speech; the constitution of 1848 outlines the right to freedom
of speech. Due to the liberal values of ‘free press’, state regulation involves
“journalistic education and indirect press subsidies” (Esmark & @rsten, 2008,
p.35).

4.2 Economic Factors Influencing the Press

Historically, “institutional patterns inherited from earlier periods influence the
direction they take” (Hallin & Mancini, 2004, p.11); the political economy in both
countries must be examined because the media ‘stimulate’ social and cultural
‘modernization’ (Mosco, 2009). Political economy theory of the mass media
examines power relations influencing the production, distribution and
‘consumption’ of the mass media. It derived from and influenced by Marxism and
democratic politics. The examination of political economy of the mass media,
development and structure of the press contributes to utilising the Foucauldian
‘archaeological’ diachronic approach in the research.

The “large bureaucracies of the powerful subsidize the mass media” (Herman &
Chomsky, 1994, p.389) in that governments supply the mass media raw materials
such as speeches in advance, write PR friendly documents and provide
commentary on news stories. This results in the subsidy becoming “routine news
sources” (ibid) and therefore the ‘dependency’ (ibid) on this relationship between
government’s results in the media potentially avoiding critical examination of
governmental practices to maintain this relationship. As outlined in the Press
History sections, media ownership and political affiliation are inter-related, and
this relationship is complex, with a fluid and changing nature of power. The media
is influenced by politics, politicians and governments, but also influence

government and politics.

Neoliberalism or pressure of neoliberalism has been cited as instrumental in how

media content is produced (Freedman, 2014). The concentration of media
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ownership, selling of audiences/readers, out-sourcing of news content all work

within a neo-liberal agenda (Mirrlees, 2013).

4.2.1 Media Concentration

Media concentration, concentration of ownership, is of concern for a variety of
reasons stemming back to the idea of democratic function of the press as the
‘Fourth Estate’. Ownership of the press is ownership “of ideas, of knowledge, of
culture” or cultural institutions and concentrated ownership leads to control from
limited groups over “who has the right and the power to speak” (Hesmondhalgh,
2008, p.108). This presents a variety of issues, specifically lack of representation
of pluralistic ideas, foregrounding of ideologies as ‘common sense’ and
propagating inequality such as gender, class, and ethnicity. This is why it is
important to acknowledge concentration of ownership as, in political economy
theory terms, this may affect how Muslims are constructed in the British and
Danish press. Although, media pluralism regarding ownership does not
necessarily equate to pluralism of representations or ideas (Perusko, 2010).
Arguments against concentrated ownership suggest this leads to the
“monopoliz[ing] the creation of opinion in a society (Kranenburg, 2017, p.2).

Doyle (2002) cites that a concentration of media ownership negates pluralism;
pluralism should consist of diverse ownership and “diversity of output” (ibid:
p.12). Democracy and the notion of the press as the Fourth Estate, becomes
under ‘threat’ when only one viewpoint is expressed or dominant potentially
leading to;
“over-representation of certain political viewpoints or values or certain
forms of cultural output (i.e. those favoured by dominant media owners,
whether on commercial or ideological grounds) at the expense of others.”
(ibid, p.13)

The concentration of media ownership may threaten the notion of political
pluralism, although the diversity of output or the internal pluralism within a media
organisation may counteract this idea. A concentration of media ownership allows
‘the possibility’ of a small group of owners “exercising enormous, unequal and

hence undemocratic...power” (Baker, 2007, p.16). A wider dispersal of ownership
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should ensure more pluralist distribution of power ‘safeguarding” democratic rights
and the function of the press as the fourth estate and lastly concentration of
ownership focuses on higher profit, investing less in journalism. This lack of
ownership dispersal can lead to the '‘Berlusconi effect’ (ibid: p.18) Silvio Berlusconi
owned 45% of media in Italy and used this ownership to influence the public and

gain power in 1994 and 2001.

Within the UK, media concentration has been a “lever to promote market
liberalization” promoted by New Labour and Conservative-Liberal Democrat
governments (Noam, 2016, p.425). Media Reform Coalition report (2015) found
71% of the newspaper market is dominated by three companies, indicating a “very
high degree of concentration” in the UK market (ibid: p.5) with News Corp UK and
Daily Mail Group controlling approximately 60% of newspaper circulation.
However, media regulation like the Enterprise Act (2002) and Communications
Act (2006), enforced by Ofcom, are in place to ensure open competition and
promote pluralism. Nevertheless, these acts have ensured that media moguls
such as Rupert Murdoch have expanded their empires into joint ownership of
television and radio stations. A 2016 Centre for Media Pluralism and Media
Freedom report found there was high horizontal ownership (or the expansion in
the industry such as newspapers) concentration and 92% risk of commercial and
owner influence over editorial content; this “presents a risk to media plurality”
(Dzakula, 2016).

In Denmark, there is no ownership limit except under competition law (Media
Reform, 2015). Willig and Blach-@rsten (2016) found a high risk to media
pluralism regarding media ownership concentration (92%) (as did a European
Parliament report (2016)) and medium risk to cross-media ownership. The risk
to political independence and influence from editors was low. This is because the
Danish state owns two broadcasting companies and Denmark is a small media
market, where “ownership concentration and cross-ownership must be expected”
(ibid). For a long time, there has been “consensus” on the need to maintain
pluralism and adhere to the national culture by having “market intervention and

strong public service media” (Sgndergaard & Helles, 2010, p.5).

70



Denmark’s media system operates within the Nordic "media welfare state” where
media “play an important role in the development” of the welfare state (Kammer,
2017, p.37). The media welfare state is viewed as providing diversified and
pluralistic representations to inform and educate the public. However, in 2014
three quarters of newspaper circulation in 2014 were linked to four firms (ibid).

Two types of ownerships dominating the media market in Denmark exist. The
foundation where foundations and funds own newspaper are used for continual
development within the newspapers, JP/Politikens Hus which owns Extra Bladet,
Jyllands-Posten and Politiken is an example. The second type of ownership is
publicly traded company such as Berlingske Media which owns Berlingske and BT.
This is an international ownership constellation with investment from outside
(Kammer, 2017).

Foucault’s theory of power relates to the examination of media ownership and
concentration because as outlined a concentrated media market can result in
potentially homogenized representation of ideas/people such as Muslims. The
ideologies of newspaper owners, political leaning and affiliation of newspapers, if
unchallenged by including more diversity of ownership, carry power and power
“produces, it produces reality, it produces domains of objects and rituals of truth.”
(Foucault, 1977, p.250). Concentrated ownership potentially constructs a limited
notion of ‘truth’; access to construct a ‘regime of truth’ in society is limited from

concentrated ownership.

4.2.2 Readership and Advertising

The media work within ‘dual product’ markets; they produce content and
audiences (that can be ‘sold’ to advertisers) which can be commodified, and sold
separately (Picard, 1989, p. 17 - 19). This opposes the duty of the press as the
Fourth Estate to report on essential news which the public must know. Audiences
are a commodity to the media resulting in advertising revenue; a main source of
revenue for newspapers (Doyle, 2013). With rising competition from ‘free’ online
newspapers and readership fragmentation, the press has faced greater challenges
in securing advertising revenue with readership figures dwindling (ibid).
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This relationship between readership and advertising is an influencing factor in
how the media represent issues and agenda setting. However, the macro
environment, regarding this research, of the rise of right-wing populism also
impacts on how the press report on issues such as immigration. Demonstrating
the interrelated relationship between the media, politics, the public sphere and
political economy theory of the media. This justifies examination of the micro and
macro environment. The European Election Survey 2014 found UKIP and
Conservative supporters more likely never to read The Guardian (traditionally
centre-left) and likely to read The Sun and The Telegraph (Leruth et al, 2017).

DPP voters are likely to read Jyllands-Posten and B.T (Bonnen et al, 2009) and
are according to Megafon (Astrup, 2015) typically male, older, with low education
and low income. Within political economy theory of the mass media, to generate
revenue the press must attract readers with content that will be desirable and
interesting to sell these readers to advertisers. Therefore, if right-wing populism
is rising and the rhetoric of Muslims is changing, it will influence how newspapers
report on Muslims and Muslim communities, with some newspapers employing
this rhetoric to attract readership. However, the industry has developed since the
19th century from concentrated ownership to technological developments in the
21st century; increasing pressure on editors to journalists from owners to create

entertainment from all types of news (Frost, 2011).

4.2.3 Emergence of Web 2.0 and Impact on the Press

The 1990s saw new challenges for the printed press. The emergence of the
internet and online press was predicted to cause the ‘death’ of the printed press
or media displacement. However, some studies have alluded that new media is
not displacing old media (print press) rather there is media saturation, whereby
users switch between new and old media depending on news needs. Newell et al
(2008) found rather than old media declining it is used in complimentary terms
with new media and some cases there was a rise in old media usage. This cross-
media approach, where a variety of news platforms are used, has gained
popularity with consumers, particularly with mobile phones and traditional news
(Westlund, 2016). It cannot be established that the print press will ‘die out’,
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although it is evident that cross-media news consumption has increased news

competition.

Age is an essential element of media platform choice. @rmen (2016) found in
Denmark that pensioners or people with more free time were likely to read
broadsheet newspapers and young people with less free time, tend to ‘check-up’
(ibid: p.171) throughout the day on news via mobile devices. Although, young
people did also indicate reading traditional print media. An Ofcom (2018) report
found 21% of 16 - 24 years olds consumed print news but, 60% of over 65’s read
printed newspapers. Overall, 40% of people used print newspapers as a source
of news (ibid). Although, the study did not examine how users combine and
‘compliment’ cross-media use like Westlund (2016). However, these behavioural
tendencies may also contribute to how Muslims are constructed in the British and
Danish press because print media is competing with more media platforms and
must, therefore ‘grab’ the readers’ attention. Schrgder (2015) found from 2008
to 2012 print news consumption among Danes declined, however, consumption
was dependent on situation, i.e. commuters on trains favoured mobile, and print
news, whilst cyclists preferred radio. Likewise, print consumption in the UK was
favoured in the home (Statista, 2014). In the UK Thurman & Fletcher (2017)
found more time is spent consuming print media rather than online version; 18-
34-year olds spent average 23 minutes reading print news but only 43 seconds
with online versions, with patterns of newspapers such as The Guardian increasing

their print readership.

Monopolisation, or ownership domination of the market, of the press and changing
industry has been debated post-Leveson Inquiry, whereby a relationship was
formed between “media and political power [allowing] the former to exercise
political advantage in the pursuit of corporate profit” (Franklin, 2012, p.671). The
link between media ownership and political association can be examined from a
political economy viewpoint because it potentially leads to less “investigative
reporting” and more sensationalizing stories to gain readers (McQuail, 2010,
p.96). This presents questions of democracy and the ‘free press’ (McChesney,
2012) and may influence how Muslims are represented according to the
newspaper’s political stance.
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News media have the power to penetrate “[daily] into popular consciousness”
(Montgomery, 2007, p.1) and news functions as a form of ‘reality maintenance’
(p.4) an analogy which aided the historical analysis of the discourse. The media
has “colonized politics” surrounding perceived members of immigrant
communities, specifically Muslims, (Boswell, 2009, p.172) and function as the
“central communication between the public and politics” (p.168). In theories of
media political economy, audiences are viewed by media producers, as
“commodities sold to advertisers” (Talbot, 2007, p.4). This commodification of
news is considered when examining the media in UK and Denmark. The
implications for the concentration of power and emergence of web 2.0 results in

a particular set of trends within media representation.

4.3 Media Representation

The media by reporting events/issues mediate these which results in a
representation of the event/issue. This means that events/issues through the
media are re-presented as constructed reality because the media report and
present news-stories within; the socio-cultural context, specific journalistic
frames, editorial stances, ownership influence, journalist/organisation ideologies,
design layouts and the focus of the target reader/reception. Media representation
involves the formation of “agendas at play” where “values, attitudes and identities

assumed and normalized” (Kidd, 2015, p.3)

Within media representation a variety of media effects may be used to influence
what the public thinks about, the research project examines; mediatization,
agenda-setting theory and framing in the construction of Muslims in the British

and Danish press; these are outlined in the section below.

4.3.1 Mediatization

Mediatization is the prevalent role media has on culture in everyday life, the
“transformations in society...that are shaped by the modern media and the
processes of mediation” (Lundby, 2009, p.4). Media influences culture, such as
the concept of national identity and effects how ideas or groups of people are

debated. It stems from Altheide & Snow’s (1979) media logic theory, whereby
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“media logic functions as a form through which events and ideas are interpreted
and acted upon” (ibid: p.240).

Various definitions for mediatization exist. Schulz (2004) outlines mediatization
as “[social] changes associated with communication media and their
development” (ibid: p.86). Therefore it “includes media effects” (ibid: p.90).
Media effects can be agenda setting, priming and framing. Four ‘processes’ to the
theory of media play a part in social change; extension (how media messages can
be extended in space (geographic distances) and time), substitution (the
substitution of ‘social activities’ or face to face social interactions changing their
‘character’ such as physical meetings which can now be conducted via the Internet
(ibid: p.88), amalgamation (mediated activity merging with ‘non-media activities’
for example watching a film with friends) and accommodation (individuals
accommodating to the way the media operate, for example, a politician
accommodating messages to what the press need/want).

Hjarvard (2008) describes mediatization as; “the process whereby society to an
increasing degree is submitted to or becomes dependent on, the media and their
logic” (p.113). The media has developed into a “semi-independent societal
institution” (Hjarvard, 2016a, p.9) and other institutions have become
increasingly dependent on the media because of mediatization. The relationship
between politicians and the press is complex because politicians must, to an
extent, adhere to the media and tailor messages accordingly (Hjarvard, 2016b).
Depending on newspaper circulation/press ownership/ideologies/readers may
influence how Muslims are represented in the press. Regarding Muslims,
meditization has developed a ‘threat society’ governed by a culture of fear
(Nohrstedt, 2013, p.311) through the rise of right-wing populism and the
mediatized relationship between media and politics.

Mediatization works with the concept of mediation in that messages and events
are ‘experienced through media - that is, mediated’ (Esser & Stromback, 2014,
p.4). However, the focus is predominantly on the increasing influence media has

on society and culture.
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The changing dynamics of the media shifting to an audience/reader-focused,
market-oriented culture, with the rise of infotainment, has generated a form of
media populism which has provided a platform whereby right-wing populism can
flourish. In some instances, if a newspaper’s ideological stance ‘favours’ perceived
in-groups, such as promoting a homogenous notion of a national identity excluding
Muslims, it can function as a promoter in “populist agenda” (Mazzoleni, 2014,
p.49). Although mediatization is not merely other institutions adapting to the
media, like Foucault’s theory of power, the media also adapt because of other

institutions in cultures such as government.

4.3.2 News Values

According to Galtung and Ruge (1965) events become news through the interplay
of twelve ‘news values’ or factors; eight that are culture free and four that are
culture-bound. Events are chosen and ideologically framed by institutions (Bell,
1991) as ‘news’. This occurs from a development of examining and selecting news
as a ‘chain of news communication” (Bednarek & Caple, 2017, p.28) based on

relevance and compatibility to the twelve ‘news values’ outlined.

The twelve news values (Galtung and Ruge (1965) are: frequency, background,
threshold, unambiguity, meaningfulness, consonance, unexpectedness, continuity
and composition. These are viewed as ‘culture free’ news factors, although some
scholars have argued all news factors are culture-bound (Bednarek & Caple,
2013).

Galtung and Ruge (1965) state ‘culture-bound’ news values are: reference to elite
nations (this is known as ‘cultural proximity’ focusing on ‘ethnocentrism’ (Fowler,
1991, p.16), reference to elite persons and personalisation or whether an event
can focus on individuals or groups of people, for example, a terrorist attack
personalised to link Muslims and Muslim communities as a whole to attacks of

Britishness/Danishness.

Fowler (1991) indicates that news values are constructed through discourse and
influenced by cultural and contextual factors in society. Therefore, it is necessary
to examine culture as it contributes to how news stories about Muslims are chosen,
framed and constructed. Fear of “Muslim terrorist[s]” is greater than other

terrorists and this is a main factor in the media tending to cover terrorism
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committed by Muslims over other religions groups (Kearns et al, 2019). If events
reinforce a stereotype or normalised view of a group, they are more newsworthy
(Lundman, 2003) with the framing of terrorism as a ‘Muslim problem’ more likely

due to dominant discourses (Sultan, 2016).
4.3.2.1 Agenda Setting

Walter Lippmann academically observed agenda-setting, suggesting that the
media can change what individuals think about and can construct representations
of events or groups via agenda-setting (Rogers et al, 1993). McCombs and Shaw
state “the mass media force attention to certain issues” (1972: p.177). The media
cannot tell the public what to think. However, they can inform what the public
“should think about, know about, have feelings about” (ibid); the media filter and
shape reality. The media foreground specific issues over others, this is known as
first level agenda setting, informing individuals what to think about, and the
salience attributed to specific objects or elements of a news-story is second level
agenda setting, or informing individuals how to think about the issue.

This theory developed from a study using surveys of students in Chapel Hill during
the 1968 election in America. Results showed a “strong relationship between the
emphasis” on campaign reporting in the media and “judgements of voters as to
the salience and importance” of different campaign issues (ibid: p.180). This
involves rhetorical cues to the audience indicating the salience or importance of a
news item via ‘frequency of repetition’, how prominent stories are displayed or
‘priming’ (front page, font, placing in newspaper), ‘degree of conflict’ within the
news story (scandals are often seen as more newsworthy because they sell more
newspapers) and the framing or the context a news-story is situated (Laughey,
2007, p.22). Furthermore, agenda setting involves what the media choose to
select or to include in a news story and omission or what the media elect to omit

from a news story (Weaver, 2007).

Dearing & Rogers (1996) posit three main types of agenda setting; public agenda
setting (ideas the public hold is affected by the media), media agenda setting (the
message media wants to construct, which can be affected by politicians and
policies) and policy agenda setting (is affected by both the media and public
agenda setting). Furthermore, individual experiences and real-world indicators
also affect agenda setting. The media, via favouring stories over others, can set
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the agenda for public opinion. Several studies have identified agenda setting
within newspapers when representing Muslims (see Kabir & Bourk, 2012,
Boomgaarden & Vliegenthart, 2009, Powers, 2008, Nickels et al, 2012, Moore et
al, 2008 & Vliegenthart & Roggeband, 2007).

The media can be viewed as agenda setting in that they potentially postulate
“problems worthy of public and government attention” (Entman, 2007, p.164).
Therefore, the relationship between political leaning, media ownership, and
representation of Muslims is important to consider as it may influence or set the
agenda for how Muslims are discussed. The media “play an intermediary role in
the reproduction of...public discourse” (Van Dijk, 1987, p.41). The mass media
potentially determine what the public debate and the discourses of Muslims
through agenda setting. This links to Foucault’s theory of power; agenda setting
can construct the ‘regime of truth’ within society any given time, by foregrounding
issues and backgrounding other issues, power to construct a particular
representation of Muslims may be possible.

4.3.2.2 Framing Theory

An important aspect of media agenda setting is framing. Framing is the
construction of a story and how information is aligned around the topic affecting
how the public understands the issue thus changing the connotation. First
introduced by Goffman as a “schemata of interpretation”, individuals use their
categorisations from experiences and cultural contexts to interpret texts/events
(1974, p.46). Frames are essential for journalists as ‘tools’ aiding in constructing
‘complex issues’ in @ manner that the general public can comprehend (Scheufele
& Tewksbury, 2007, p.12).

For Gitlin (1980, p.6 - 7) framing is a way that the “world beyond direct
experience” appears ‘natural’, reality is constructed through an individual’s
experiences and culture and by the news who use framing as “symbol-handlers
[to] routinely organize discourse”. Kinder & Sanders (1990) allude that frames
are the combination of an individual’s mental categorisations and the

constructions within media discourse by journalists.

News-stories can be constructed from different frames in the way they are

presented and made salient; framing involves frame building or how the frame

78



‘emerges’. This is influenced by organisational structure, ownership, political
leanings/affiliations, journalistic ideologies and the intended reader, (de Vreese,
2005, p.51) and frame setting (the relationship between media frames and
audience interpretation) and the salience applied to specific attributes of an issue
(McCombs & Reynolds, 2002). Framing is ideological, and a variety of factors can
influence how a journalist frames a story particularly; cultural context and political

environment, newspaper owners, intended audience and advertisers.

News stories are framed four ways; conflict (the highlighting of conflict between
people), attribution of responsibility (who is responsible for the issue or who is
praised), economic consequences (financial consequences to society i.e. the
reader) and human-interest (this functions to personalise a story and focuses on
“an emotional angle to the presentation of an event”) (Valkenburg et al, 1999,
p.551).

Frames are an important element of power within discourse, because to Foucault
discourse goes beyond the realm of language and is a process of framing

‘knowledge’ and ‘truths’ about an issue/event.

For studies which have included aspects of framing theory when researching
Muslim construction in the media see Rane et al, 2014, Hussain, 2000, Morey &
Yaqgin, 2011, Morgan & Poynting, 2016, Poole & Richardson, 2006.

4.4 Media Reporting on Muslims

Mary Talbot (2007) states that media discourse functions in a way that what we
perceive as ‘common sense’ is “largely ideological” in preserving the status quo.
The media lens naturalises perceptions as common sense (ibid), regarding the
research naturalising perceptions of national identity and Muslims. The media
often; act as “the mouthpiece of political parties or other powerful groups” and

nr

have been “influential in constructing migrants as ‘others’ as well as immigrants,
asylum seekers, refugees and Muslims indigenous to Europe (Wood & King, 2013,

p.2).

The thesis has provided previous research on media discourse throughout. This
section of the literature review is complementary to the interwoven aspects of the
ways and reasons (wider context) for media construction of national identity and

Muslim representation.
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Poole (1999) stipulates the Iranian Revolution 1979 as the ‘signifier’ of political
Islam developing as a response to colonialism and oppression, enabling the West
to reaffirm the dominant Western identity whilst ‘construct[ing]’ Islam as the
enemy (ibid: p.1, emphasis added). After 9/11 media reporting on Muslims has
focused on the threat of Islamist terrorism affecting how Muslims are “identified
and relayed to the broader public” (Morey & Yagin, 2011, p.77), with particular
focus on young Muslims (Mythen et al, 2009). Muslims are constructed in the
Western media as “monolithic, static, different and oppositional” (Rane et al,
2014, p.180) because of media news values focusing on negative and
controversial stories and normalised framings of Muslims, crime and freedom of
speech as evident in the Charlie Hebdo attack (Hjarvard & Lundby, 2018). These
function within an “agreed -cultural paradigm” in the West of negative
‘perspectives’ on Islam and Muslims (Martin-Munoz, 2002, p.1) linking Muslims
with terrorism (Ewart et al, 2017).

Media portrayals of Muslims involve categorising the good (“*moderate”) and bad
(“extremist”) Muslim in a binary fashion, whereby a ‘moderate’ Muslim is
represented as a person “who sides politically with Western interests” (Karim,
2014, p.162). Karim (ibid) posits that the media and other institutions, such as
academia and government, use terms like ‘Islamism’ in ambiguous “loose usage”
(ibid; p. 153) to denote authority, knowledge and establishing ideologies when
many have limited knowledge of the area. Islam and Muslims are ‘excluded’ in
newspapers from the homogenised ‘space of liberal democracy’ contradicting the
ideals of liberal democracy such as equality (Ehrkamp, 2010). Furthermore, non-
terrorist events/topics are linked to Islamist and terrorist agendas such as wider
crime involving Muslims, gender issues and halal meat (Thomas & Selimovic,
2015).

4.4.1 Gender

Gender somewhat affects media representation of Muslims, whereby dress is a
focus when debating female Muslims; the hijab, in European media discourse, is
symbolic of repression (Christiansen, 2009) and non-integration (Byng, 2010).
Muslim women are depicted, through rescue narratives, in need of saving from

the ‘dangerous’ Muslim men (Razack, 2008, p.17) within their ‘misogynistic’
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religion (Rashid, 2016; Shirazi & Mishra, 2007) by the West and represented as
passive and submissive (Haque, 2010). This is a right-wing populist tactic (Miller-
Idriss & Pilkington, 2017). Although the media often do not grant Muslim women
a platform to express opinion thus denying ‘access to this discourse’ (Navarro,
2010, p.100). Gullestad’s Star System theory would allude that Muslim women
are granted a platform for opinion when that opinion conforms to dominating
discourses constructing Muslims negatively. These discourses are often used to
justify sanctions directed towards Muslims (Riley, 2013). Media debate
surrounding the veil and burga has heightened since the French and Belgian
debates on the burga ban (Thielmann & Vorholzer, 2016). Discourses on female
Muslim wear is viewed through an Orientalist ‘gaze’ of ideologies rooted in
colonialism and nationalism viewing ‘veiled” women as one ‘foreign’ group
(Alrasheed, 2013). With focus on the veil as a ‘floating signifier’ used to

discursively link a “range of problems” (Lentin & Titley, 2011, p.93).

Muslim men are often represented in media as being ‘dangerous’ and associated
with ‘sexual violence’ following widespread media reports on rapes committed by
Muslim ‘gangs’ portrayed as an attack on white people (even when victims were
of other races) (Dagistanli & Grewal, 2016). This representation, utilised from
specific events in France and Australia, has evolved into a global/Western racist
discourse in which Muslim men are the ‘universal enemy’ representing what the
West ‘is not’ and how the West is ‘better’ (Dagistanli & Grewal, 2016, p.138). The
new folk devil (Alexander, 2000). The concept of family honour and
representation of masculinity as domineering over women and often violent
authority is associated with Muslim men (Ewing, 2008). Post 9/11 Muslims,
especially Muslim men, have been represented as terrorists, possessing
threatening behaviour and ‘barbaric’ (Rashi, 2016).

Steiner (2017, p.266) found in Swedish newspapers, gender played “only a small
role” in a study of Muslim representation, although the researcher could have
acknowledged the cultural context of the country (Sweden) as a leader in gender-
neutral language as an explanation for this. Thus, demonstrating the need to
acknowledge cultural context of each country when analysing differences in

discourses. For wider European reporting on Muslims see Appendix C.
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4.4.2 British Press Reporting on Muslims

In the British media, the construction of multiculturalism as “the weakest link in
British national identity” has resulted in “obsessive scrutiny” of Muslims and
Muslim ‘culture’ focusing on difference in binary opposition of ‘us’ and ‘them’ lens
(Morey & Yaqin, 2011, p.77). This has constructed a division between “'Islam and
the west’ and ‘Muslim and Westerner” as a marker value difference between West
and Islam (Richardson, 2004, p.113). Muslims are a ‘threat to ‘us” (Allen, 2012,
pl1l) through Orientalism (Saeed, 2007) and Islamophobia has increased since
the murder of Lee Rigby (Shaw, 2016).

Coverage of Muslims in the British press has increased since 2000, with some
newspapers substituting the word ‘Muslim’ for ‘immigrant-dominated’ (Moore et
al, 2008, p.38), negating acknowledgement of the many Muslim communities.
Overall, Moore et al (ibid) found newspaper articles predominantly representing
Muslims through Orientalist framings, including discourse concentrating on the
threat from Islam and Muslims. Poole (2011) similarly found that the UK discourse
focuses on culture clash between Muslims and British values. This discourse has
penetrated into a variety of news areas such as religious practice, crime, legal
issues, education and relationships (ibid: p. 58). In an examination of the British
press from 1974 to 2007 Nickels et al (2012) found Muslims, similarly to Irish,
were constructed through a ‘suspect’ discourse and threat frame (threat to
security but more so ‘values’) in the British press. Ragazzi (2016) stipulates that
this is one side of the discourse arising from counter-terrorism policies and that
there has also developed a form of ‘policed multiculturalism’ or the “recognition
and management of diversity through a security perspective” (ibid: p.725).

In a study of UK newspapers from 1998 to 2009, the word Islamic and Islam
“tends to hold a negative discourse prosody of extremism” (Baker et al, 2013,
p.45). This coincides with Said’s (1997) idea that using the word ‘Islam’ is to
evoke fear and negative connotations. Baker et al’s (2013) research found
immigration and Muslims are often linked despite stories analysed being of British
Muslims. Similarly, Poole (2002) found the British press construct Muslims as an
out-group using three dominant framing topics; terrorism or threat to national
security, threat to British values and culture clash between Muslims and White
Britons (Poole, 2006). This coincides with Morgan & Poynting’s (2016)
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observation that Islamophobia, defined originally by Runnymede Trust (1997, p.4)
as; “unfounded hostility towards Islam.”?, is a form of “resistance to immigration

and asylum seeking” (Welch, 2012, p.x).

Political stance of newspapers in Britain also affects how Muslims and Muslim
immigrants are reported; KhosraviNik (2010, p.22 - 23) found conservative
newspapers represent a “unanimous identity” or homogenous construction of
RASIM (refugees, asylum seekers, immigrants and migrants who are used
interchangeably within the media), with ‘quality’ conservative newspapers more
‘sophisticated’ less ‘obvious’ xenophobia towards RASIM, whereas liberal
newspapers were opposite. Bleich et al’s (2015) newspaper headline analysis of
representation of Muslims in British newspapers found political stance of the paper
affected the tone of headlines, with right-leaning papers more likely to use a
negative headline. The mainstream media have a crossover effect on framing of
Muslims; British sports news portrays Muslims with the same negative framing as
mainstream news (Malcolm et al, 2010). According to Jaspal & Cinnerella (2010)
because of the negative representation of Muslims in the British press, British
Muslims are constructed as “posing a ‘hybridised’ threat to the ethno-national
ingroup” because "“both ‘moderate’ and ‘extremist’ Muslims are, to varying
degrees” viewed as a threat to the survival of the White British majority (ibid:
p.300). Although Muslims were framed as ‘victims’ of strict immigration laws in
the 1960s and 1970s, this framing has shifted to a media representation of
‘criminals’ (Webster, 2018).

Significant events like 7/7 have led to ‘Othering’ of British Muslims (Poole, 2011),
whereby press discourse in a strategic attempt to avoid accusations of
discrimination or racism ‘individualises’ ‘perpetrators’ of crimes, by situating the
location of their ‘training’/’brainwashing’ from outside of the UK and highlighting
their privileged background (as has been the case of many perpetrators of terrorist

1 The definition continues; “It refers also to the practical consequences of such
hostility in unfair discrimination against Muslim individuals and communities, and
to the exclusion of Muslims from mainstream political and social affairs” (ibid;
p.4). Recent definition by All Party Parliamentary Group on Muslims is;
“Islamophobia is rooted in racism and is a type of racism that targets expressions
of Muslimness or perceived Muslimness” (Allen, 2018, p.1)
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attacks in the UK). This focus suggests that “if such good citizens” can commit

I\

these acts towards their ‘host country’ “so could any Muslim” (ibid: p.56).
Furthermore, post 7/7 discourses of ‘home-grown’ terrorists focused on fear of
Muslims who are enemy ‘within’ Britain (Allen, 2010) and counter-terrorism
strategies such as PREVENT are focused on to create a binary Us v Them in the

press (Sian et al, 2012) and suspect communities (CARR, 2019).
4.4.3 Danish Press Reporting on Muslims

Following a 1985 street attack on Iranian refugees resulting from political debates
on Muslim refugees and immigrants, the Danish media have employed an Us
(Danes) v Them (Muslims) framing (Madsen, 2000). Since the 1990s, Denmark
has shifted from ‘humanitarianism to nationalism’ when discussing Muslims
(Hedetoft, 2003), moving away from an emphasis on ‘labor market integration’ to
“Danish values”, integration and “attempts to counter Islamic radicalization” (Meer
et al, 2015, p. 717). The focus on integration discourse in the press has coupled
with concerns over security from internal and external Muslims in Denmark post
9/11 (Olwig & Paerregaard, 2011). Denmark has historically been viewed as
promoting tolerance. However, this competes with the “more galvanizing
discourse of culturalism” viewing ‘cultural difference’ as incompatible and ‘hostile’
(Hervik, 2011, p.79). This finding correlates with Holm’s (2006) idea that the
construction of Denmark as culturally homogenous is the ‘most important’
characteristic in the formation of the nation of Denmark. This is reiterated by the
European Commission against Racism and Intolerance (ECRI) in several reports
since 1999, with the most recent (2017) citing a concern for growing Islamophobic
political discourse against Muslims in Denmark.

The settlements of Muslim migrants (invited to help grow the Danish economy) in
the 1980s saw a new racist discourse emerge, first by scholars and then by the
media (Wren, 2001). This form of racism is described as liquid racism (Weaver,
2010); a term built around Zygmunt Bauman’s theory of liquid modernity (nothing
retains its shape and social nhorms are continually changing transforming the
experience of being human). Liquid racism focuses on the ambiguity of socio-

political issues, or in Foucauldian terms the ‘macro’ environment.

Since 2001, Jyllands-Posten has contributed to the rise of anti-Islamic discourses,
with news-stories heavily critical of Islam. The 2005 - 2006 Muhammad Cartoon
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Crisis in which Jyllands-Posten published cartoons of Muhammad in defence of
free speech was a significant event within the Danish press. It was constructed
by culture editor Flemming Rose and framed within freedom of speech discourse
and Danish identity, this event, supported by Prime Minister Anders Fogh
Rasmussen, has been ‘collectively’ remembered in Denmark as a freedom of
speech issue (Hervik, 2014; 2018; Bgdker, 2009; Boe, 2017), similar to UK media
representation of Charlie Hebdo attack (Freedman, 2017). The dominant framing
of ‘failure of integration’, or the negative reaction of some Muslims to the printing
of the cartoons, was present in Danish newspapers (of all political leanings) and
British newspaper reporting (Meer & Mouritsen, 2009). However, this focus on
Danish identity, manifested in freedom of speech discourse, has been present
within the media prior Muhammad Cartoon Crisis because of the accepted concept

of Denmark being homogenous culturally and racially (Agius, 2013).

Books/articles/debates have been published since the ‘Crisis’, fostering the radical
right’s framing of Muslims and “ongoing efforts to keep the focus on Muslim
immigration as a threat to national harmony” (Yilmaz, 2011, p.17). The rise of
multi-ethnic neighbourhoods has further exasperated the Clash of Civilizations
discourse. Multi-ethnic neighbourhoods are constructed in the Danish media (and
politics) as a site of ‘bad integration’. Ghettos are framed as encouraging Muslims
to live ‘parallel lives’, this is in conjunction with the government development of
a ‘ghetto plan’ in 2010 as part of an integration strategy, defining ghettos as
‘parallel societies’ (Jensen, 2015, p.125 & 129). Demonstrating further semantical

Othering of Muslim communities (Simonsen, 2016).

Debates in the Danish media surrounding, particularly, Islamic wear, such as the
headscarf, have become politicized (Andreassen, 2007). The headscarf, framed
as negatively different, may be portrayed as part of Gullestad’s ‘imagined same’
theory (Christiansen, 2009). This was evident in the media representation of
Asmaa Abdol-Hamid a hijab-wearing TV presenter (2006) and socialist Red-Green
Alliance candidate for Parliament (2007); Asmaa was represented as in opposition
with Danish values, especially gender equality and LGBT rights, in all newspapers
even traditionally left-leaning (Andreassen, 2014). Media discourse on the burga
is part of “one of the oldest known value debates in Danish-Nordic society”;
striving for openness in thought and dress; the burga is viewed in opposition to
this (Christoffersen, 2016, p.171).
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Events in Danish press are framed according to the political stance of the
newspaper with events. The Breivik terrorist attacks in Norway were initially
framed in the Danish press as the actions of Islamists and even when the
attacker’s identity was revealed as non-Muslim, some newspapers continued to

frame Islam as the cause of the attack (Hervik & Boisen, 2013).

Jacobsen et al (2013) found utilising CDA of Danish newspapers over a two-month
period in 2011 that Muslims and Islam are constructed within negative discourses
and limited to stories relating to crime, ghettos, gender equality, religion and
terrorism, whereby the only Muslim ‘voices’ present in stories were officials from
Islamic organisations (ibid: p.133). However, the research cited that political
leaning of a paper contributed to framing; Politiken (left-leaning paper) did include
stories that were “inclusive of Muslims and Islam”, however, it was only 14% of

the stories analysed (ibid: p.63).

4.5 Conclusion to Literature Review Chapters

The literature review chapters have outlined and presented the contextual
background when examining national identity construction and Muslim
representation in the British and Danish press. As the following Methodology
chapter outlines, previous literature is fundamental in the research design
including; how to approach a diachronic study with the utilisation of ‘cluster
events’ (explained further in the next chapter) and presentation of findings.
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Chapter Five: Methodology
A methodology focuses on tools (methods) and types of analysis (practices) used
within a research project. Silverman (2010, p.110) defines methodology as;

“the choices we make about cases to study, methods of data gathering,

forms of data analysis etc. in planning and executing a research study.”

Furthermore, the researchers’ philosophical assumptions/stance must be
considered and appreciated when analysing findings for a research project
(Scotland, 2012). This chapter focuses on the chosen methodology including;
methods used, research design and philosophical paradigm/stance of the
researcher. Due to the myriad of approaches within a research methodology
(McNeill & Chapman, 2005), justification is provided to explain utilising of specific
methods and philosophical frameworks.

The research focuses on examining how national identity is constructed to
represent Muslims in the British and Danish press. This aim focuses on three sub-

questions;

1.How has the media reporting on Muslims in Denmark and Britain developed over
a specific time period?

2. Are there differences in the reporting styles of British and Danish media

covering Muslims over a specific time period?

3. How is national identity used and formulated in media discourse to represent

Muslims in Britain and Denmark over a specific time period?

The focus of the research is on language, language use and culture which are key
areas within qualitative research (Hennink, 2008). The content and context of a
research project can be defined as being to a degree unique (Bailey, 1994).
However, all research projects must involve suitable objectives, research design
and adequate methodology (Bell & Walters, 2014).
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5.1.2 Interpretivist Paradigm

The research project focuses on qualitative methods (qualitative content analysis
and CDA). Creswell & Poth (2017) define four philosophical approaches utilized
by qualitative researchers. They are; ontology, or the ‘nature of reality’ and the
notion of working within many worldviews or realities, epistemology (theory of
knowledge) whereby close interaction between researcher and respondents is
desirable because it results in knowledge, axiological or the values and positioning
the researcher brings to the research, reflected in their ‘social position’ (ibid:
p.20). A researcher may position themselves within analysis, i.e. if they have a
Muslim background they may position or ‘see’ themselves within newspaper
articles about Muslims, and this may be reflected in findings. The last approach
is methodology; defined as ‘inductive’ and ‘emerging’ and the overarching

approach is informed by the researcher’s ‘experiences’ (ibid: p.20).

These philosophical assumptions are rooted within an interpretivist paradigm and
framework. Interpretive research “assumes that reality is socially constructed”
(Merriam & Tisdell, p.9) and that humans’ function within different or multi-
realities influenced by the wider cultural context such as society, family, education
and political views. Within this stance, knowledge is constructed rather than
discovered. Immanuel Kant's Critigue of Pure Reason influenced the definition
and construction of the interpretivist paradigm. Kant theorised that knowledge of
the world is more than ‘direct observation’; other factors influence perception such
as the individual ‘interpretations’ of the observation (Ritchie et al, 2013, p.11).
Additionally, William Dilthey’s use of ‘verstehen’ (understanding) and German
sociologists such as Weber’s introduction of ‘verstehende’ and ‘Wissenssoziologie’
(‘sociology of knowledge’) encouraged focus on participants experiences and
consideration of wider socio-cultural contexts to which these experiences are
created or “that man’s consciousness is determined by his social being”
(Luckmann & Berger, 1991, p.17). Verstehen, in Weber’s terms, is ‘emphatic
understanding’ the idea that how an individual ‘feels inside’ constructs meaning
and can explain ‘personal motivations’ and social action (Neuman, 1994, p.61).
Social action, according to Weber, is the meaning an individual relates to an

action, or the subjectivity or interpretation of the individual is key (Alatas, 2017).
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By the latter half of the 20" Century a ‘rise and fall’ opinion that social sciences
methodologies had to be based on natural science methodologies commenced and
became dominant (Outhwaite in Outhwaite et al, 2007, p.5). This period saw the
rise of critical theory and theorists such as; Giddens and Bourdieu, as a non-
scientific approach to research. Interpretivist research focuses on how social
meaning is created via “ongoing processes of communication and negotiation”
(Neuman, 1994, p.62). For Schutz (2004) the main aim of the social science
researcher is to gain “organised knowledge of social reality” (ibid: p.213). Social
reality is the wider socio-cultural context, including the inter-subjective

encounters (within a culture) individuals have with their wider habitat.

This is the fundamental aspect of the research. How is the ‘social meaning’ of
national identity constructed and negotiated against or with construction of
Muslims? This involves examining the cultural context of the ‘social reality’ on

national identity and Muslims in the Danish and British press.

This is the philosophical stance of the researcher and a general theoretical
approach used in textual analysis; and crucial in understanding worldviews
expressed in discourse (Collins, 2010). The research project is a cross-cultural,
comparative study of Danish and British press. The social contexts of each country
have to be recognised, and the (multi)discourse’s about Muslims within the media

interpreted accordingly.

5.1.3 Social constructivism

The methodology is determined through analysing the researcher’s philosophical
viewpoint - that everything can be interpreted and that context (the researcher’s
individual experience and the wider cultural context) and research cannot be
separate. The nature of qualitative research focuses on using an interpretivist
framework (although also aspects of pragmatism). This is because qualitative
methods “are better ways of getting at how humans interpret the world around
them” (Willis et al, 2007, p.6).

The hermeneutic circle, the process whereby a researcher will interweave thinking
between theory and analysis of findings, is used throughout the research process.

In the hermeneutic circle, interaction with theory and the wider social context will
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influence opinion and interpretation of results by the researcher. This is because
“all social actors, it can properly be said are social theorists, who alter their
theories in the light of experience” (Giddens, 1984, p.335). Within hermeneutic
theory, is the idea that the subjectivity of the researcher is ever-present in
analysis of text and through developing a deep relationship with the text better
understanding may be fostered of the meanings embedded. This aligns with
Ricoeur’s idea of meaning; “being is never immediate but always mediated in a

continuous tensional or “conflicting” process of interpretation” (Helenius, 2016,
p.3).

The research uses CDA to analyse how national identity is used to construct a
representation of Muslims within the Danish and British press. CDA focuses on
how language, power and ideologies are systematically used to construct a version
of ‘truth’ as outlined by Foucault (1980). Within discourse, there is always
construction and representation, and this construction or ‘truth’ is a result of
power structures and ideologies embedded in language. Therefore, the stance of

the researcher is the ontological position of constructivism.

Constructivism is “processes inherent in the individual mind - as opposed to
human relationships - as the origin of people’s constructions of the world” (Gergen
& Gergen, 2007, p.461). Constructivism is defined within three ‘movements’;
critical, or the examination of ideological workings within texts pioneered by
Foucault, the literary/rhetorical movement or the idea that literary theory is
understood through an individual’s personal. The third movement is mental
construction and the social movement or the focus on the ‘social processes’ or
cultural context, influencing the growth to “knowledge, both scientific and
otherwise” (ibid: p.462). For constructivists, the concepts of ‘truth’,
objectivity/subjectivity, science and myths and the material world are created
through interrelated societal relationships. The process of observation includes
observing the researcher (including their contextual background) and how this
affects the relationship between the research subject. Thus, the researcher and
research subject are interrelated. Perspective to constructivists is inescapable and
affects what is understood (Franklin, 2010). However, interpretivists do not
consider culture a ‘fixed’ entity, rather constantly subject to change. Although as

Becker (1982) states culture does have a reality “that persists and antedates the
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participation of particular people” (ibid; p.521) which in turn has an influence on

an individual’s construction of meaning.

This is why the cultural and political contexts of each country must be examined
when analysing discourse, as a possible explanation of why a particular discourse
has been utilized when representing Muslims. Additionally, the diachronic
approach of examining texts within specific cluster events over 10 years from
2005-2015, allows the researcher to examine how the wider context influences
‘negotiations’ and ‘interactions’ with constructed representations of national
identity and Muslim representations and explain why these negotiations and
interactions happened.

To constructivists, the social ‘origins of knowledge’ are discovered in language
(Gergen & Gergen, 2007, p.463) and are “explicitly language-based metatheory”,
with scholars like Mihail Bakhtin, Michel Foucault and Ludwig Wittgenstein
influencing the focus on discourse (Taljia, 2005, p.89). Concentration on language
is why constructivism, as a philosophical paradigm, is additionally chosen for the
research because the research examines language, language use, construction of

meanings and representations.

5.2 Qualitative Research
Qualitative research focuses on beliefs and values and how they influence the
findings and overall research project;

“it consists of a set of interpretive, material practices that make the world
visible...qualitative researchers study things in their natural settings,
attempting to make sense of, or interpret, phenomena in terms of the

meanings people bring to them.” (Denzin & Lincoln, 2011, p.3)

Cresswell (2013, p.44) adds “qualitative researchers use an emerging qualitative
approach to inquiry...that is both deductive and inductive and establishes patterns
or themes”. Additionally, qualitative research focuses on studying social or human
problems that need to be examined (Miller & Crabtree, 1999). The research
investigates the construction of Muslims in the British and Danish press, as

established in previous chapters, the debate on Muslims has been viewed as
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contentious, even a ‘problem’ in the mainstream media (Cisneros, 2008, p.569).
Qualitative data is described as a process of collecting data through investigating
documents, talking to participants and observations. Regarding the research
project, secondary data has been collected by accessing newspaper databases.
The research involves both inductive and deductive reasoning, through working
‘bottom-up’ with the data; by organising data into “abstract units of information”
(Creswell, 2013, p.45).

5.2.1 Textual Analysis

The research utilises qualitative research methods in the form of textual analysis.
Textual analysis is “a way for researchers to gather information about how other
human beings make sense of the world” (McKee, 2003, p.1). Itis favourable for
researchers who examine cultures and meaning-making systems, that construct
social realities, regarding the project — language (Brennen, 2017). This approach
involves investigation of text, defined as the application of interpretation on
“something’s meaning - a book, television programme, film, magazine, T-shirt or
kilt..we treat it as a text” (McKee, 2003, p.4). In the research, texts are
newspaper articles and in some instances images and video used within articles.
Textual analysis does not measure accuracy of ‘reality’. According to the
philosophical stance of the researcher, the measure of reality is dubious. If
individuals exist within a world constructed in multi-realities, how can one
measure the accuracy of ‘reality’ of an individual against another? Textual
analysis focuses on exploring culture and meaning-making systems; how is
national identity and the culture of each country evident in the construction or

representation of Muslims in the press?

5.2.2 Hermeneutic Circle

As part of the research process, it was decided to keep a digital research diary
documenting thoughts and opinions on the research topic and process. Values
and the idea of value-free research is an area of discussion within the interpretivist
and positivist paradigm. Values and opinions are tied to subjectivity
(interpretivism), whereas positivists argue that research should be value-free
(objective). Although, Weber argued for ‘value-free’ objectives in sociology, value
neutrality, or the idea of excluding ideological assumptions from research. This is

ironic considering Weber was a nationalis